
1 
r 

\ 
I 
I 

I 

• if, 
.' 



FEBRUARY, '1971 

MACARONI IS 
BREAKING RECORDS 



PACKAGING PERSONALITIES 

ABBE LAZARO SPALLANZANI 

El,htnnlh c.ntury Italian prle •• and 
b!~;o.11l who' ••• rly •• p.,I.enl. 
with IftlcrOKOplc or,lnl, ... , In 1765 
dl.proved the theory of 'pontan.ou. 
•••• r.tlon of ".cl.,11 •• d ltd 10 
"011111, Ind .eaUn, I. ,rntnllve 
_ .... ," In th. prlNf'VllI, of food· 
,tu'''. II WI' • fin •• t., In the 
41,ccli0ll of food ._.In •• 

SYSTEM The good Abbe followed a systematic program of research 
and experimentation. System has its important place within the Rossolli 
organization. too. Systematic research. development and production methods 
enable us to offer you a unique packaging service tailored especially to fit 
your individual requirements. The flexibility of this service now makes it 
economically possible for you to achieve space-and-money-saving inventory 
control. react immediately to marketing situations. conduct limited as well as 
extensive market tests. carry out special on-the-package promotions. and 
even set up a packaging machinery system of your own if you like. It's worth 

looking into. Why not do it today ? 

FOR BETTER MERCHANDISING THROUGH PACKAGING 

ROSSOTTI LITHOGRAPH CORPORATION 
Executive Offices: North Bergen, N. J. 07047 

ROSSOTTI CALIFORNIA PACKAGING CORP. 
San Leandro, California 94577 

ROSSOTTI MIDWEST PACKAGING CORP. 
Evanston, illinois 60602 

-.~-- .. -------~---

. ,1.... 

The Macaroni Journal 
February 

1971 
Vol. 52 
No. 10 

Ol/icial pllbUcaJ[o,'1 oJ ,he National Macaroni Manllloclllrers AssocIation, 
/J9 No"" AsMand Avenue. Palatine. Illinois .• tJdress all correspolUlc/lCC 
!'fgarJJng advert/sing or tel/toria' material to Rober' M. arecn, Editor, 
P.O. Box 336, Pololill.,llllnols. 60067. 

Olf;c,,~ 
President . • •••..••.•..• • Vincent P. La Rosa 

ht Vice Pres ...•..•• • ..• Vincent DeDom:nlcD 

2,d Vice Pres. . •• ••• • •.. • Frank Denby Allen 

3n1 Vice Prcs. • • .•• • •• •• •. Nicholos A. Rossi 

Executive Secretary . • .. •• ••. Robert M. Green 

Director of Research •.• •• ..• James J. Winston 

';bir~clorJ 
Eastern Area: 

Edward A. Horrigan 
Vincent F. La Rosa 
Joseph Pellegrino 

Centrol Area: 
F. Denby Allen 
Albert Robilio 
Ralph Sarli 

Wc~tcrQ Area: 
P",key DeDomenlco 
\'incent DcOomcnicD 

At I argc: 
S ·tvio Arcna 
1I,IIougllby S. Dade 
'\' \'iIl E. Davis 
}Clymond Ouerris! 
Alvin M. Karlin 

p~, Presidents: 

Nicholas A. Rossi 
H. Edward Toner 
Paul Vcrmylcn 

Peter J. Viviano 
Lawrence O. Williams 

Ernest Scarpelli 
Robert WiIIiBm 

John F. Ronald 
Jerome L. TujRsue 
Walter Villaume, Jr. 
Alben S. Weiss 

Peter J. Viviano Horace P. Olola 
Rubert I. Cowen Lloyd I!. Skinner 
Fled Spadafora C. Fred Mueller 
Albert Ravarlno C. W_ Jock Wolfe 
Emanuelc Ronzonl. Jr. Louis S. Vagntno 

~flptlCl'l rotes 
DornnUc ~. _ _ ._ . __ . __ $6.00 per yeor 
FOrllgn . __ ._ ._.$7 .50 Plr ylar 
Slngll Copln ____ $1.00 eoc.h 

"",.a"... ______ ~_$1 .00 .. <I> 

A Record Breaking Year! 

Macaroni Makes Sense to the Dicter . . •• • ...... . 

How Dmceent Supermarket CUstomers Buy 
Dry MUCatODi Products . .. ... • .. •..... . ... . 

P,ge 

4 

6 

10 

Outlook roc Canned Meal-Potnto Situation ..... 14 

Milling, Meetings, and Eggs ... • .. .• • •. ......• 16 

Packaging Show-N.M.M.A. Committecs .. . .... 20 

Handling Competing Items . . ........... • ..... 22 

School Lunch Rcgulutions-Sules Controls .... . .. 26 

Container Disposal to be Discussed . ...... . . • . .. 28 

Work Injuries Rise-Sarety Rules .• ... . .. . ... . . 30 

Personnels .... . • . . . . . . . . • . . . . . . . • • • • . . . . . . . 32 

How Your Dollar Is Shrinking . . . . . .. • .. .. .. . . . 34 

Index to Advertisers ..... ..•... . . ..• • . .. . . . .. 34 

Macaroni-noodle products production in 1970 is estimatcd 
nt 1,542,991,660 pounds-7.S for each man, woman Dnd 
child In the United States. This WIlS 0 record breaking )'enr 
for both production and consumption. 

The Macaroni Journal II regbtered with the U.S. Potent Office. 

Published monthlv by the Natlonol Macaroni Manufacturer~ Asso
ciation 01 III offlclol publ ication since MaV. 1919. 

Second·dall poltage pold at Appleton. Wlleon,in. 

3 



A RECORD BREAKING YEAR! 

1970 wu a very good year for 
the macaroni business

belter than the record let In 1969 which 
pOlted a lain or 5.1~ in sales. 

1970 wal a year of leneral economic 
recealon. Unem~\loyment waa set at 
5.8'Ao of the work force in November, 
but the consumer price Index role at a 
rate of about 5.5~ throughout the yeor. 

Conlumen were leamlng how t,l 
make dG-lnd do without. Newspapers 
were rUled with advice columns on how 
to beat lnnaUon. The NaUonal Maca· 
roni InltUule publicity theme was most 
timely. IIMacaronl Makea Sense In the 
SevenUeL" Hunt·Weaon Foods offered 
• COIt.parinl booklet 01 recipel called 
"We'll Help You Make U"-and lot 
850,000 man requelta. Time malazine 
reports th.t menua coMiltln1 of the 
specialUel deviled in the days of World 
War U raUonIng were back-and thhI iJ 
why the demand for macaroni, spa. 
,helli and ell noodles was up. r_ Ihe IIMC1, 

Addlnl to the demand for macaroni 
products: were the purcholes of the 
Alrieultural Stabilization &. Conserva· 
tlon Service, U. S. Department of Alri· 
cullure. At the Itart of the year it wa. 
.nnounced t.~at they would buy about 
3,000,000 poun.11 or wheat and soy and! 
or milk macar"nl for relief reedine to 
the needy around the country. Test· 
marketinl In New York, St. Loula and 
San Dle,o had shown hllh acceptance 
for the product. Requelts for bldl ron 
pretty close to expectations, runnlnl II 
hllh II 5,000.000 poundJ In March, but 
dropplnl at the end of the year when 
bldl were not takln, the rull amount 
requested. Low pricel were the anJWer, 
with the ranle of $11.10 to ,IU5 per 
cwL in December falUnl to Interest 
many Jootential bidden. Complalnts 
were received from lome areu that the 
live-away prolram wu hurtlnl nor· 
mal bUllne .. and a better method of 
di.Jtribution would be through the rood 
stam.! ,;,rolram. 

MID Grind Up 

The durum millirind reported by the 
Bureau of Census, U.S. Department of 
Commerce, showed a lain or some 11 ~ 
ror the first ten months of 1910, twice 
as lood as last year's record 5.1$. And 
shlpplnl directlonl ror November and 
December were said to be strong. Some 
of the MlnneapoUI mml disputed the 
"lure al belnl too hlah, reasonlnl that 
additional arindinll: of durum wu be· 
Ina: done on the West CouL 

MACAIONI MAKES SENSE 
IN THE SEVENTIES 

and plan to be In production next fall. 
Meanwhile, Intematlonal MulUfoods 
broulht their Lockport, N.Y. faclUties 
Into operation. Peavey iI modernizing 
!aclUUel at Hastlnll, and Archer Dan· 
leis Midland brought In more lrind at 
Red Wlnl. Minn. But milling capacity 
which was tllht before the fire II .Ull 
tllbt, even with the adldtlonal faclU· 
ties heln, added. 

wi.GIVWIor_ 
Durum plantlnl wu lale In lWJO and 

acreale wu cut aharply In the face 01 
a title carry·over. The harvest was 
about halt of 1881's 100.000,000 buabela 
and a loodly C8JT)'·over remalDl al· 
Ihough lnereased domeltle production 
and III;htly Inereued expor1.a are cut· 
tlnl bto .toelu. Cash durum In M1nn~ 
apol" wu .t ,1.81.,1.65 at the atart of 
1910 and was lower only one other 
time: Feb. 27, t1.U·tl.e ... In December. 
the hllh for ca.h durum No. 1 Hard 
Amber Durum wu ,1.st.,1.87. pullin, 
muted produclJ about ~ per CM. over 
the start of the year. 

The 1910 crop 1e8lOn wa. one of the 
latest In the put twenty yean. Mol .. 
ture supplies were on the abort side In 
North Dakota loinl Into the winter, but 
mow helped replenlah mol.lture lOme
whaL Field work was .bout to let un· 
derway In mld.April when heavy rain 
and mow hit. Exce&l moillure hindered 
field work so aeedinl was about two 
weelu behind normal on June 1. Ra1DJ 

were received evel')' week In MIlY and 
temperature. were low. In normal ycan 
virtually all seedlnl II completed by the 
flnt of June, but in 1910 farmeiJ were 
still seedlnlln mld·June and even Inlo 
July in acattered Instancel. 

Harvest wu behind normal but ex· 
cellent weather prevaned for cumbln· 
Inl the earlier seeded CroPI. Intermit· 
tent ralna durinl September and later 
hampered late crop harvtlt and the 
wind.up of eomblnlnl became a Ion •. 
drawn.out aft'alr. The fint k1111n i: frost 
In North Dakota attUrred In mall art" 
of the state on September IS, .1I&htb' 
earlier than nonnal, but fortunately 
little frost damale was reported. 
. Yield per aere In North Dakot, .. u 

placed at ZS bushell, down 8 bushels 
tnm the record yield of llell. Acrel,e 
harvested In 11110 at 1,152.000 wa~ 31~ 
telow the 2,181,000 acrt. harvested In 

. U69 and the lowest alnce 1963. LccdJ 
accounted for 69.3~ or the Ilurum 
aerta,e planted In North Dakota. WeIll 
ranked aeeond with 29.1~. 

En Pric:eI Drop. Thea .t.ady 

Ed orices were steadier than In thf 
year before. With produrtJOIl lolng Intt 
biller hands there seems to be a leve • 
In, out or the pealu and vaUeys of pro
duction and price .. There was a Ihlrp 
drop from the January bllh of toe-
40~_ per pound tor frozen whole eU' 
to 2"~' to 28f: at the end of April. :e 
ra.Dle wu very nanow durlnl the . 

A dlautroua fire In Grand Forlu put 
the North Dakota Mill out of operation 
In July. They are restorinl fadUUes 
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ante of the year endlnl up at 24, to 
2S~C in Deeember. Frozen white. went 
(rom 2"'1~ ·28i at the .tart of the year to 
ItYl.16IH at the close. Dried whole 
tIP ufld yolks went from 'I.B()"UO 
per pound to '1.14·'1.20. Fall Dnd early 
winter weather was mild. Stonn. in the 
II\IJor producing and marketing cen
len could quickly boolt pricel. 

The Ballol Market Letter notel that 
early estimates hal the Jan. I, 1971 
IlIml flock poulbly .a hlah 81 345 
million bird .. But the lIovemment reo 
port of Dec. 1 put bird. of laylnl ale at 
$15,887,000 compared to 322,048,000 the 
rm earlier. Slaulhter haa been run
runt hea")' and It was possible that 
there would be fewer tayel'll at the 118rt 
of the new year than the year before. 

The hitch of ell type chick. In No
umber wu ".000,000 or 4$ above 
Nov. 1969 but elll In Incubaton on 
Dee. 1 were down 5~. 

The V. Ju. Senlne ... Co. report. that 
UI October the nation's layln, flock pro
ductd S,a4a milllon en .. up 2~ from 
')'tar earller. Layen! on farms Nov. 1 
totaled 3ZU million, up 2!Jf,. The rate 
of lay avenled 58.2 ens per 100 layen 
tamp,red with 58.4 a month earlier and 
$8.7 a year '10. 

1Dcn_ ExpoctocI 

Eo producUon Is expecled to show 
,tiM the first half of 1911. The laylnl 
noci. II now 2.5~ more than a year '10. 
III addition, the numbber of pullets 
three months old or older totaled nearly 
15 million which Is about 4 mllUon 
more than a ye.r '10. With a younler 
noci. of IS1era. the rate of lay Ukely 
will cain and be more than It wu a 
rfU ago. Unl91 cOMumptlon at the 
ttIlIIUmcr level Ihows • lood Increale, 
lbert wi! be a larle production volume 
aDd. lower prices for .U types of ell 
products. It 11 certain that teed costa 
will be up and lOme Increases In labor. 
IrInIportaUon and other co.ta. So the 
PfDduter 11 faeinl a criUcal situation . . 

FnIolII __ 

ronl and noodle products: In the face of 
Inqulriel concerning dinners. 

Labor costs advanced durinl the year 
and whUe lOme macaroni manu(actur· 
en observed that the supply of labor 
had Improved in most areas, the quality 
lfort something to be desired. "Warm 
bodies, no motivation," was a frequent 
complaint. 

Macaroni Moum.nl 

Grocery Mfr. maladne carried are· 
port on warehouse withdrawal data col· 
lected by Selling Areas·Marketing Inc. 
for the period Nov. 28, 1969 through 
Feb. 20, 1970, Pasta, as one or the 88 
product categories, showed an Increase 
In sales of 10.5t;b. Rice posted a 7.2~ 
lain. Inltant potatocs were up 4.1%. 

Packaged puta dishes gained 11.5~ 
while canned pasta products only 
moved up 1.'l1iL. Canned soups were up 
1.4~ while dehydrated aoups took a 
7.8':6 Jump. Soups are good. carriers for 
noodlel and macaroni products. 

In the sauce section, Italian food 
laucel were up 18.4%, while dry gravy 
leasonlnl and sauce mix rose 5.6%. 
Sauces and lomato paste parallels the 
pasta leasonal profile-rising In Janu· 
al')' and Februal')', dropping after Lent. 
There II a plck·up In September and 
October as children go baek to school 
and adults eat heartier meals. Then 
there Is a slight drop at the end or the 
year. The great peaks and valleys that 
used to occur with the summer slump 
have largely been erased with the 
lrowing popularity of macaroni salads 
and out·door eaUng. 

ProlresstV!! Grocer magazine, In on 
extenllve study of A & P aupennarket 
operations In the Detroit area, present· 
ed Interesting demographic Information 
on dry macaroni products. This appean 
on pale 00. 

Ado About Nutrition 

Civil engineer Robert Choate made 
headlines by dbparaglnl the nutrition· 
al contribution of breakfast cereals. 
The cereal Indultry made a good. rebut· 
tal but al Is ~" case with many con· 
lumerilm luues, the Inltol complaint 
made the impact. . 

Macaroni Publldty 

Macaroni pUbllclty through the Na· 
tlonal Macaroni Institute capitalized on 
the theme "Macaroni Makes SenseI 
Cents in the Seventies." Day·lo·day 
publicity releascs went to evel')' media. 
A shopping bag was mailed to grocers 
stressing relatr.d item sales and profits 
("Macaroni Is our bag, too"). A special 
TV Kit went to 100 stations around the 
countl')' In May telling consumers how 
to economize In their menu planning 
and shopping by utilizing macaroni, 
spaghetti Dnd egg noodles. In December 
o similar mailing told telecasters how 
"Macaroni Makcs Sense to Dleten." 

In September, the Fourth Annual 
Press Party ror the New York corps of 
writers for magazines, syndicated col· 
umns and related Item advertisers was 
held at the RiOe Club. It hit a bulls·eye. 
In Odober, the National Macaroni In· 
,titute was host at a cocktail party and 
reception at the National Newspaper 
Food Editors Conference. The serving 
of macaroni and noodle products as 
hon d'ocurves and finger food made 
copy all over the country. 

So much of the Industry's organized 
eftorts arc In the building and malnte· 
nance of consumer acceptance ror mac· 
aronl, spalhetU and egg noodles 
through the work of the Notional Maca· 
rani Institute that It was proposed that 
the Institute and Association be Jointly 
financed to broaden support of this 
work. This will be discussed at the 
Winter Mectlng being held at the Hotel 
Americana, Son Juan, Puerto Rico, Jan. 
24·28. 

MHilngs 

The Association's Winter Meeting last 
January saw a highly successful ex· 
hlbit of macaroni advertlslnl and heard 
Interesting discussions from three eml· 
nently successful alencies serving mac· 
aronl cllentl. 

In April the Association col1abornted 
with the Food & Drug Administration 
to put on D full day's session on good 
manufacturing practices. This was fol , 
lowed by a seminar on packaging Just 
precedln' the Packagln, Show In New 
Yurk r.1ty. 

freight rates advanced alonl with 
oiber (01tJ. The one-day rail strike In 
~mber emphallzed the need for the 
A4tnlnistraUon to make propoaala to 
Con,reu for a ' more stable Iitualion. 
The lonll and costly truck strike In mid· 
reu discommoded the enUre pubUe and 
added to \lie Inftat1onal')' Ipirat. A 
Trafflc Committee for the National 
Macaroni Manufacluren Auoclation, 
thairtd jolntly by MarUn E. Couah1ln 
~~~omu, J. Lipton. Inc. and Guy R. 
'~an, Jr. or Hemey Foodl Cor· 
PGnUon.'dld yeoman service In prepar· 
Izl& material for the NaUonal Claalftca· 
llab!oani of the Trucklnl AuoclaUon 
to Plft:erve claulftcatioN for d". maca· 

The American Food Council. made up 
or leveral food ossoclotlons, supported 
a fall campaign for Nutrtional Aware· 
ne .. explalnlnl the Basic Four Foods 
Claulftcatlon: milk and dairy productsj 
meat, poultl')' and fish; frults and vege· 
tablel; cereal foods. While carried wide· 
Iy In the preIS. its impact In the grocel')' 
stores was limited. Milan Smith, execu
tive vlce·president or the National Can· 
ners Auoclatlon, was elected to head 
the campalln In 1971 and promise. all 
earlier start on publicity. 

In September, the aecond Washing· 
ton, D. C. meetinl was held featuring 
speakers from lovernment ond Wash· 
Ington.based associations. Reprcsenta· 
Uves In Congress joined In at a recep· 
Uon and dinner party In the evening. 
A realonat meeting In San Francisco 
was held In October just prior to the 
NMI rcceptlon for Food F.diton. 

Coming up In May (10 to 31) will be 
a Macaroni School to be conducted by 
Buhler Brothers In Zurich, Switzerland. 

(Continued on page 28) 



Macaroni Makes Sense to the Dieter 
JUST berOte the holidays the National 

Macaroni Institute sent 8 program 
kit to one hundred television atatlons 
around the country. The kit contained 
two coplea of the script that follow., 
three colored .lIde. (No. 1 Macaroni 
Salmon Salad, No. 2 Spaghetti Fish 
Supper, No. 3 Festive Egg Noodle. and 
Burgen), plua a poster-the U. S, De
partment of Agriculture DailY Food 
Qulde. Allo In the kit were a box of 
elbow macaroni. thin spaghetll, Bnd 
wide ell noodle •. There were a1l0 100 
recipe IeaDell for the programmer to 
ofTer to vlewen: "Macaroni Makes 
Sense to the Dieter." 

Tea·M!Dul. M....,. 

The telccoter was invited to adapt 
the material to nt the format of the 
.how. The script takes approximately 
ten minute .. and here it la: 

With the holiday season approachln •• 
and it. Inevitable round of parties. most 
women will be shopping for new 
clothes. And what a wonderful array of 
fashions from which to choosel There's 
the midi, and tho'A.! luscious long 
scarver; and shawls and poncho.. All 
thOle marvelous panta sultal New style. 
In capel. And there are the most un
lIauol shoes we've seen In years, 

It you haven't luccumbed to the 
midi-look, you probably will by the 
time the big social season arrivel. And 
Ir you have yet to own a pants suit, it 
won't be lonl 'til you do. But before 
you 10 out on that shopplnl expedlUon, 
live a thought to how you're loin, to 
look In the new fashions. Belta are back 
In favor • . • and the waistline lIon view 
a,lIln. This mllY cause a bit of a prob
lem for lome ladles. Clothes have not 
CIt snugly for years. __ a great camou
flage for an extra pound here and there. 

But no" .... 1 Now a good many women 
arc going to feel the need for a diet and 
exercise program In order to shape up 
for the holidays and the new clothes 
they will want to wear. 

DleUng Sugge.tions 

The National Macaroni Institute has 
some dieting suggestions for you. This 
leoriet has nine menus, all calorie
counted, and recipes fer delicious dishes 
made from macaroni, spaghetti and egg 
noodles. We'll tell you a bit later how 
you ('8n get a copy. 

Here', one of the main dishes 'Ui
leated In the leanet J ju.t showed you. 
This I, Macaroni Salmo., Salad; a big 
serving ·Jf 11 contributes only about 301 
calories. U's Included In a menu which 
has a \ot,1 c,IQrtc cO\lnt Qf unl)' about 

·6 

541, Now wouldn't you enjoy eaUng 
that delectable lookinl salad, while 
knowin, that you were eating a meal 
desl,ned to help with wel,ht controlt 

MacarooI Mak .. s. .... 
Yes, macaroni cion make sense for 

the dieter. The reaton Is because a lood 
weight control diet Is based on a good 
nonnal diet. Take a look at this Dallr 
Food Quld. developed by the United 
States Department of Agriculture. Nu
triUonld. advise that It i. easy to plan 
the day'. meals by choo.ln, foods from 
each of four ,roups. 

Take the milk ,roup. for example. 
I guen everybody know. that every· 
one in the famUy needs lome form of 
milk every day. 

And here', the meal group. A,ain, 
everyone know. that meat, or flah or 
poultry belon,in the diet every day. 

Then there'. the ve,etable and fruit 
,roup. Everyone should have four or 
more ICrvlngs every day. Citro. frolt or 

tomatoes are a must, and .0 01 ,' dftp 
green or yellow ve,etables. 

Now take a look at the bre.,d and 
cereal ,roup. Macaroni-which I, • 
generic tenn for macaroni, spaGhelll 
and egg noodle., I. Included In Ihh 
,roup. Too often would-be dieters try 
to eliminate this whole group from Ihe 
menu. Yet nutritionist. teU UJ that \lIe 

need lome of them every day. MaCllronl 
productJ supply protein pnd con be 
used to extend the more expensive p~ 
teln foods. MOlt macaroni products Ire 
enriched, which mean. they arc ext'tl· 
lent sources of the B·vltamlns and Iron. 
And the carbohydrate value II Impor· 
tant, too. We all need carbohydrates 10 
meet energy needs. 

Mon Mala. Dbhn 

Here's another main dish from the 
menu and recipe leanet I showed you • 
few minutes a,o. The spaghetti Is 
dreued with a low calorie Italian dress· 
In, and 11 a ze.ty accompaniment to the 
broiled flah filleta. A ,eneroul .ervlnr. 
of both the flab and spa,hettl glvel you 
only about 39:1 calories. And with h 

vegetable, fruit and milk to round oul 
the menu, you wil1 have somethln, 
from each of the four food groups, and 
consume a low 550 calories. 

FesUve En Noodles and 'nurler.: 
,Ive you practically ~he wholt~ me.l; 
there'. the ,round beet from the mut 
group, egl noodle. from the ce~(;J 
group, Kreen peppers from thl' veil" 
table iI'OUp. And )let the calorl. coulil 
per lerv!nl 11 reasonable, at aoout U-6. 
The menu allo include. jelllN\ (OJ-

(Continued on pale 8) 
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Tile MACA~QNI lou .. Al 

The right combination for '71: 
MALDARI QUALITY 
MALDARI WORKMANSHIP 
MALDARI SERVICE 

Over 65 yew's delle/opillg extrusion 
dies for creatively desiglled food products 

D. mlHDA ~I E.. Sons, Inc. 
557 THIRD AVE. IROOKLYH. H.Y .. u.s.A. 11215 

T.~ph.n.: (212)499.3555 

Ametko's Lar,." MacaronI 01. Maker. SIne. 1903 • Willt Monoq_m,nl C;onllnvoully Re'olned In Sam. FamUy 

F"'UA,y, 1971 
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Macaroni Makel 5en_ 
(ConUnued from pIle 6) 

10m me, fresh pineapple and milk to 
bring the total to about 598. Which l.s 
jUlt about right for the main meal when 
the total for the day should be at least 
1200. 

So remember, If you are dlet-con
adOUI you should be nutritionally 
aware, too, and follow thl, Dall, Food 
Guide. Choose from the milk .roup, the 
meat ,roup, the vegetable·frult It'0up, 
and the cereal gnlup.-whh:h Includes 
those wonderful macaroni product.. 

IDfonnatloc A.allabl. 

If you'd Uke InformaUon which will 
help you to plan nutritionally adequate 
meats, we recommend two booklell 
from the U.S. Department of Alricu) .. 
lute. One 11 "Family Fare-A Guide to 
Good Nutrition," Home and Garden 
Bulletin No. I, which cosls 415" The 
other I. "Food and Your Weight," 
which COIl. J5, and II mentioned on 
tbl, leanet prepared by the NaUonal 
Macaroni InlUtute. Both bookletl may 
be ordered from the U.S. Government 
PrinUnl Oftlce In Walhlngton, D.C., zip 
code 20402. 

And thll leanet, "MacaronI Makel 
Serue to the Dieter," II free I JUlt send 
• lelf·addreued .tamped envelope to 
the ItaUon and alk for "Mac.ronl." 
We'll be h.ppy to mall you a copy. 
Write lOOn, the lupply II Umlted. 

Happy dieting-happy .hopplngl 

Prohlaar Sa,1 Palta In IIMlf 
II Nat Fattening 

A PAEAN of praise for pa.la and a 
reioundlnl rebuke for those who 

dare IUlielt It may be fattenlnl, hal 
been trumpeted throu,h Italy'. ,clen· 
title world. The author I. 8 dietician, 
Profeuor Mario Find, of the Unlveralty 
of Bololna, who ha. written a paper 
entitled "Paata Fooda-Oplnlonl &: 
Prejudlcel," for the journal Tecnlca 
Molltoria. 

The foUowln, are extract. from the 
article: 

''The Idea that plilia II faUenlnl Dnd 
that \I .hould never pap the IIPI of 
anyone de.lrlng to kftp hi. fllure II 
part and par«l of • bundle of preju. 
dlcc. that [ could term the 'Jclence flc. 
tlon of f·,?Ci'. Paala In IlIeU, taken a. a 
food on Ita own. It not fatlenlnl. of 
COUI'k . It II !.l.ttenlnl it larle quantltlel 
are conlumed, If It II too highly sealon. 
eel or it It I. followed by \u.J generoul 
helplngl of other foodl or washed down 
by too copioul a now oC Uquld. How. 
ever, the .ame appllel lIot only to palla 
but to all other foodf-fatJ, meat, even 
fruit. 

8 

Watch Your LlquIdJ 

''The rellon for the hl,hly depre. 
cated procell of puUlng on wel,ht II 
that more calorlel are taken In th.n are 
expended. Merely to eat pasta doel not 
put It on. I would add one very 1m. 
portanl point: a lreat deal also depend. 
on the Intake of "quid •. 

''1'0 avoid puttlnl on wel'ht. one 
mUlt calculate one'. dally requirement 
of calorie •• nd eat a balaneed diet, In· 
corporaUn, different type. of food. A 
typical meal I recommend to anyone 
wanting to 101e Weight consilll of 70 
,rami of puta, Rasoned only with to
mato saUte .nd a little oil, green · .. ele· 
tablel and fruit. 

"In addltJon, thll 100calte<:i "dIRecl· 
ated reJime'a I. valuable 1n that It I. 
very easy on the dJleltion. 

'"There II another factor that malt 
houlCwivea do not appreciate, Iince all 
type. of paata are usually lumped to
,ether, al If they were Identical from 
the point of view of composl~lon and 
bloloJical·nutritional value, and that fa 
that lome forma of p.... tend to be 
more fattenlnl than othen. 

"A leneral rule II thai pasta Incor. 
pontinl ell, spinach or milk II leu 
faUenlnl than ordinary paata, Iinee It 
hal a hl,her protein. and consequently 
a lower carbohydrate. content. 

EuUr Dlpatad 

"Finally, [ do not alree with the view 
that pasta 11 Indl,eltlbte; Jt the dlge.· 
live I)'llem la workln, properly, It I. 
eal)' to dllel" Thl. appllel particularly 
to people who work, to children and 
younl people .t IChool and colleae. to 
all those, In ahort, who lead an active 
lite and nfed a hlah calorie intake. 

"It Ihould be borne In mind that 
pa.la II not eaten all on Ita own, with 
no sauce; luch famou. pbyalologJall 
workl.n,ln the field of nutrition .1 Bot. 
taul have demonltrated thai pllta with 
a tomato .auee. butter and 011' , sprinkled 
with the tra~'tlonal panneaau chftse, 
cOnltltulea It dish that I. not only 
healthy but II truly complete, contain. 
In, 81 It doe. vegetable and animal pnr 
teln., carbohydratel. fall, minerai .. Its 
and vitamin •. And neM we mention the 
highly nutrltJoua enrichment of the 
equally tr.dltlonal 'bololnese' .auee, or 
meat and tomatot 

"Furthermore, food manufacturen 
are now markellnl vanoUl typel of 
palta which aatldy a very wide range 
of nutritional req~!i;:ments and which 
differ wldeJ,. 

''1 re!@f to the ~Ietary ~uUna,' or 
.man paa" Ihapes, .. ~uced u baby 
foods, with added animal protein, vita. 
mini and In lOme casea enzyme.. to 
malte It even more dJ,e.tlble. There are 

alao types of puta which are ~ I ulen. 
and complete proteln·enrlched, and 50 
on. 

"When tI houlewlfe goel to her hutch. 
er, Ihe does not alk for a pou nd of 
meat, but for a pound of Itewlng sleak 
or ox llvcr; the lame Ihould appl,. 
when ahe Ihop. for palta. 

Put, Enrr Da, . 

"People who lead an active life. who 
rapidly use up their dally Intak! of 
calorlcl, Ihould eat a good dllh or pasl. 
every day; In Ita tradition, Italy leads 
the relt of the world In thll respect. 

"Pank· .. !:.:!, recommended Is D pIlle 
of palla for children. adoleacenll Ind 
younl people. For children bet ..... een I 
and 10, 80 sram. of p8lla a day are 
recommended, 100-120 sraml for chll· 
dren of 10 to 15, .nd II much as ISO 
,rami for younl people over that lit. 

''Tht. InformaUan II baled on many 
yean' experience, IUPPOrted by very 
intetelUnl tablea of data on which 1 
m.vselt have drawn when dllC'Uuln, ttlt 
problema of ntlonal diet durinl the 
yean of development. For adult. In 
,eneral, 100 grams are .ufficlenl, II· 
thou,h those enla,ed in heavy manual 
work will n~ more." 

Curing Ulc ... With Palta 
From the Puta POIt, published by 

Palta Fooda, St. Alban.. Engllnd. 
come. thla bit of detective work 10 
uncover a medlcallem. They have dis· 
covered the foUowinl panage from the 
ErIc Ambler novel "Uncommon Dan· 
ger": 

"You would not think to look III mr, 
to ICe me eatlns with you now, thai two 
yean a,o the doctors told me thlt I 
must have an operaUon for ukers of 
the duodenum. It fa true. I have a storn-

(Continued on pale 28) 
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How DiHerent Supermarket Customers 

Buy Dry Macaroni Produds 
Propnsly. Grocer magum. hOI 

m:lde • study of A & P aupennarketJ, 
proflllna: the cultomer at the world'. 
laraes' tood chain on a broad baal •. ~ 
model. for their type, .even different 
A &c P alorea in the company', Detroit 
Dlvilion were .elected lor close scru
tiny ot their typical customers: upper 
income. Neero, blue eaUar. apartment 
dweller, youn, family. amall town and 
-beeaute of Itt emerlance as a unique 

• type unto llaeU-diacount food .. 
The .tudf renden obsolete once and 

for all the concept of operaUna: IUper
markell on the premise that aU CUI· 

lomen are averaae-and therefore buy 
the .ame merchandlae in almllar 
lJ1)ounu. A &: P aupermarkell were 

18Ud1t.ed over a 1'·week period. Febru
ary throu,h ApriJ, 18'10, to determine 
the d.1ft'erence. In purchase patterns by 
conrumel'1. The IfOUpS were defined a. 
toUowa: 

Tbe HIgh Iaco .. CuaIGaM" V&DgUI.I'd 
la 1M Ilnol~ o' Tuln 

Belter educated, more atnuent. with 
diverse tute. and Interestl, the hllh 
Income ,hopper presents ti,e a:reatell 
opportuntty and chollena:e. 
• Thl. cu.tomer II white, in her early 

fortie •. 
• HUlband I. white collar or profel· 

.Ional worker. 
• Family income 1. more than $15,000 

annually. 
• Emphulul entertalntna:. 
• Can alford and b relpons)ve to qual. 

IIJI. , ' 
• Leadlna: .alad maker. 
• Like. low·cats. 
• Prttenll a:reatelt opportunity In 

men::handl.lna: froun foodJ, nation· 
aUty fooda. 

The K..,-o CWoaM" Loyal to a.on. 
Product. ... llnad 

The Nelro Itore 11 located wllhln the 
densely populated, predomlnately black 
central city area, clOie to the rioll of 
lee7. The store'. tn.dln, area embraces 
54,1500 hOUJehold.. of which ' 18~ in. 
elude three or more children. Detroit 
leads U.S. major clUes In aven,e fam
Ily Ute. 

• About 22" of shoppers were In 
$7,000 to $10,000 cale,ol'7. 

• 12~ earned more than $10,000. 
• 20~ were .t $5,000 or below. 
• 4'" of iboppen were women alone 

or with chlldf1!n. 
" 25~ were couples; 25,. men alone. 
• H'ahe.t Jtore tala for pork. pou1try •. 
• Hl,h Ute of lllice. and .pedal IlUceL 
e MiaconcepUon: the Nelro thopper 

wUl not alWayl put economy aecond 
to national brand name, WhUe It 
mil" be true In lOme cate,orie .. it 
wan't 10 In private label dairy 
producla. 

" 
The Dbcount CuatOlDln Rca.Foods 

An a 1[..,. AI~ 

DIlCQuntin, may be detlned .. an . 
operatIonal - men::handillna approach 
aimed at Inmlll1n, trafflc and volume 
throulh reduction In lrou profit mar
lin and/or lowered operaUn. costJ 
which are reneeted in lower pricea to 
the coRlUmer. Generally, a ProareMlve 
Grocer IUrvey found., · dJ.aeounUna 
ranle. from a reductJon in ovenll &tore 
.marlin of from 2 to 5 pen:entq:e point.. 
for an avenae cut of 2.8. 

There are few characteri.tiCi .pedal 
to discount .tore clientele; they have 
somewhat l&f,er famille.. are more 
price-conaclou. and thop IOmewhat 

WHkl, Total Vall..... ,. to 
D"; Macaroni Product. Bal.." to Weeklr Total 

Compo.lte Store $195.28.s3 015&.7 .al 
Hlah Income 139.8'1 .. 23 614.9 .39 
Apartment Dwcller 184.82.23 505.8 :40 
NelfO 169.19 .28 6315.9 . . 62 
Blue Collar 193.65 .33 ' 07U .53 
Small Town 240.38 .40 '120.1 .a5 
Youna Famlly 270.08 .415 832.2 .015 1-
D1Jcount Store 307.83 .a2 855.1 .88 

Composite atore dala were derived by avenlln, weekly .. Ies of the Rven 
storeJ audited In the A 41 P study. • 1 

• '. " "'1 
Movement baled on 13·week period, February-April •. lnO. 

10 , 

more frequently than the aVetagl'. The 
alore hu very few Nelro customtn. 
There were more flnt·Ume cUllomtn 
here than in any other A 41 P Iludled. 

The Youag F...u, CUlio .... n OptDlo 
8un-1loal ThaI: Llght.n lhe Load 

The new ~mmunlty, devekped over 
the put ten yea .... provldeJ tt.e bile 01 
.kJlled blue coUar worken ad youn,. 
er, white collar workers. M,my I!fin 
their home. for the first time. Nine oul 
of ten occupy dnlle-famUy hc.",ea. 
• Four out of ten have at leasl one 

chlld under a. 
• IHI~ hIVe at leut one under·1B thild 

at home. 
• Median famUy income wa. around 

$8,500 three yean aao and I. now 
about·,IO,GOO. 

• Avenle Thul'lday-throuah·Salurdl, 
ticket I. $21.21, by far the hl,hat 
of any .tore IUrveyed. 

• HOUJew1te .hopa alone nearly .. ~ of 
the time, althou,h male .hoppers It-

o count for 1/8 of weekend Ahopplnl 
trlPL 

• !'roduce I. a alandout dept. 
• Convenience II her motto. 

The alu. ColIu Cutomen Buy., 01 
lbt aulc •• Chall ..... 10 Ching. 

They llve quietly In a m04.l.h l ont
family home which they own. H u ~band 
11 the breadwinner eamlna just om 
$10,000. Somewhat oJd.fubioncd In 
lute .. the)' are older In yeal'l, 11ol'Ciltn 
37.3 va. 28" for white collar man. TheJ 
are a .hrlnk1na pen:enlaJe or thl' wort 
forte. Growth rate 11 only about I\; of 
the white collar lrouP" 
• Meat and potatoe, bread and hutler 

.. ten. 
• 'lbey are the beat bakery culll.' rntn. 
e They are avid lardenen. 
o' Coat-consc:louaneu evlctent but dt-

• .,Iie careful budleUna the will not 
alway. lorelo thoae Ueml .he Irul1 
wants jUll for the 'nke of economY. , , 

" 
• Hill d the houJeholdl reprelent 1·~ 

peI'10l :5• 

• A OUrJ have only two chltdnm, 
• Ilt,I. .. re retired. 
• Best (ustomers for dell Item .. aour· 

met food" and frozen foo(h, partlcu-
1u11 convenience lternJ. 

The small Town Cwom.rl pull, 
ItU.Sutfidtnl. Puttr o.p.adent 

Tblt small town had a population of 
Ibout ' 21,OOO lome ao mlle. frorr. De
trolL The town serve. food producers 
I!Id procellOrt. Farmen reprelent 
lbout 11 t,t, of IhoppeI'l durlna the bu.y 
Tlturlday.thru.Saturday period. More 
lbID halt of the cullomen are blue 
roIIar workers employed In local can
DtJin . and ,other Indu.trial planll. 
WhIte collar workers In the area make 
lip •• " of the clientele with II ~ are 
.tUtd. 
.. ~t and produce .. lea are lowett 

U10III test I10re.. allhoulh luncheon 
_I '11es rank first. Piua mix .. Ie • 
RIft 171'-' above avenae amonl .tOrtS; 
U, macaroni productr 159~, and rice 
~I. 

A & P, World'. La .... t 
'OCNI Retoll •• 

PrOlreulve Grocer reportJ: 

K".Imbir of Stont--CACM 

oPel'll"ftl In 35 .tate. and Canada 
the 'hallon'. larae.t and oldelt chain 
(nl,bllshed 1~9) maintain. more than 
Iwltt the number of store. of the next 
Wt:ttl chain-In fact. more than the 
lIumbtt of food Itorel In the statea of 
HI.,II. Atuka, Wyomlnl, Utah, t~e
YIdJ, New Mexico and Monlana com· 
biaed. 

135.000 Ptopie 111 A.P FUDll, 

With 54,000 full-time Itore employ
m. 50,')00 part timen and 3.,000 more 
hi. mlnulacturlna and luPportlnl terv
lets. M. P'a "famlly" of 135,000 perlOn_ 
II Imell,g the laraelt In the nation. The 
\olal11 ~ ~ ily exceeds that of auch Indul
trial I Lmts; u Bethlehem Steel, RCA. 
DuPont. Genenl Dynamic. and E .. t· 
!DIn K·Jdak. .. • 

\1 1D,000.000 Sq. Flo Supermark •• 

U .11 A&t:P'. ,.torel could be' conloll· 
daled Into onlt .upermarket it would 
~lIUre more than 86,000,000 square 
fetl, fcaturtnl ", I,&OO , mUe. of ahelvinl 
IDd 240 mile. of refrlaerated case •. 
GttUng thecked out wouldn't be much 
or a~ problem. however. Merely teled 
0IIe\'or the handy checkouts. 

, 

In Augult, 1966, Progrcsslve Grocer did I) Ilmllar sludy on ten Kroger stores 
In the Cleveland area. Here Is dollar sales volume (rom lhatstudy (basc 100 equals 
the 10·.tore average): 

WHkl, Dollu Sal .. 
Dry Macaroni Products 
Dry Macaroni 
Dry SpalheUI 
Dry Noodlel 
Canned w/Meat 
Canned MeaUels 
Dinnerl 

YOW1g 
Murt.d 
$107.00 

75.79 
41.77 
47.20 
36.91 
115.37 
75.76 

and kind. of packaged grocerie •. Each 
week A&P lells 254,000,000 units of 
merchandlle, a yearly total of 13.2 bll· 
lion unit. worth about 43t each. 

La.rpt.I Pri .... t. Labels In Induslry 

Operating 23 manufacturlna and 
procelling plants with 13,000 employ~ 
eea, A&t:P producea 498 ,fOCel)' flavon 
and varletiel plu. an additional 500 
dairy and fllh item •. Approximately 12 
percent of A&t:P volume I. in Ann Pale 
and Jane Parker labell, a volume which 
rankl A&t:P ahead af luch well known 
arocery manufacturers al Stokely·Van 
Camp, Gerber. Green Giant, Purex, 
Lipton and olhen. 

A.P Bup Big 

To f11l It. weekly needl. A&t:P would 
need a .hopping bag the Ilze of ten 
.uper tankers. Sample weekly amount.: 
8,900,000 Ibl. af chicken, 4,000,000 headl 
of lettuce, 6,0011,000 ears af com, 7,500-
000 hand. of bananal, 1,000,000 water
meloni, 2,200,000 case. of canned peas, 
1500,01Al lba. of aUlar. 

40,000 MIl. Commumcllion Hetwork 

To Unk III 33 produce field buy ina: 
offlcel with 36 tenninal .olel offlcel, 
thus providing up-to·lhe·mlnute grow
In" Ihlpplng and JUpply conditions, 
A&t:P operates 40,000 mUcl of private 
telephone linea, enoulh to circle the 
earth more than I~ times. 

Keeplna Ihelves and casea full re
quire. 1550,000 dellverle. each week to 
• tore. by A&t:P and it. 2,720 luppllers. 
ThuI, In a year 28,600,000 deUvclle. are 
lOlled In, 01 are 15,300,000 call. by 
broker and manufacturer lalelmen. 

Tru.ckl Operll.ell 2.400 

Rumblln, 'oetween warehoulel and 
A&P .tore. are lome 2,400 truck. oper· 
aled by or for A&t:P. many pulllna: traU
err-3,1500 In fact. Bumper to bumper 
they would create their own traffic Jam 
65 mllel Ion,. 

AnD, of 8bappen-Enry Da,l 

Every dill' more than 3 mUllan CUI
torner tranllCtiORl take place In A&P 
alorea-%2 mllnon a week-I.14 bll110n 

Blu. High Small 
Conar Incom. N .. ra Town 

$110.00 $64.00 $76.00 $115.00 
77.97 45.21 53.87 81.60 
45.22 215.03 36.77 42.04 
47.23 f3.tS 45.81 65.72 
-40.54 27.00 32.36 37.04 
12.60 17.8t 24.154 10.30 
62.24 45.23 26.34 45.5B 

0. year. In rlnilng up $5.7 bllllan o.nnual 
lalel It'. al thoulh A&t:P collected $1.35 
from every man, woman and child In 
Ihe world. 

"42 MIWan Worth 01 Free Puking 

Some 17,000,000 can park each week 
In the 8BO,600 parking Italla maintained 
for A&t:P cultomera. At an average of 
~Ot per porked cor, the value of thl. 
free Jervlce amounta to $442 million In 
a year. 

U.s. Public'. Fnorll. "Bank.r" 

lI!o one but no one-not even Bank 
America and Chase Manhattan Bank
ca.hel more checka for the public Ihan 
A&t:P. Each week customers cash 1,500,-
000 che.:kl valucd at $75 million. By 
year'a end the latoll! 78 million chccks 
worth $3.9 billion. 

A & P farnlng. Climb 
Great Atlantic 41 PacUic Tea Co., Is 

feeling no profit pinch 01 It move!l more 
&Irongly into discountln,. 

Earnlngl were up more than " per 
cent Cor the third quarter and 9 monlhs 
ended Nov. 28. Volume llipped about a 
half per cent Cor the quarter. but ad
vonccd 1.1 per cent to a record for Ihe 
9 months. 

Third quarter earnlngl werc $12,692,-
000, or 52 cents n Ihare, 4.3 per cent 
above last year'a $12,360,000, or 50 
centa, Sale. declined to $1,395,487,000 
from $1,403,107,000 . 

Some of thc anlel decline moy be 
o.t1rlbuted to the "planned program to 
phase out obsolete atorel," which re
duced facllltiel by 160 Itorel, or 1 mil· 
lion Iquore feet, during the latest pc
rlod •. A&t:P laid It plans to constru':t 
100 Inrgcr Itorel In 1970. 

For the 9 months, profltl were up 4.1 
per ccnt to $37,456,000, or $1.51, from 
$315,964,000, or $1.45. Solei werc $4,233,
-444000, venul $4,189,421.000. 

Lower laxe. contributed to thc profit 
IncreaJeI for both the quo.rter o.nd 9 
monlhl. Tax paymenll wcre o.bout 5 per 
cent lower for the quarter and o.bout 7 
per cent lower than for the 9 monthl. 

II 
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Famous 
for its 

durum 
wheat 

You mllbt well eJ:peet Peavey to be a 
major Cactor In the milUnl and dIstribu
tion oC durum product,. The realOn? 
North Dakota', durum wheat fielda where 
virtually all the nation', durum crop t. 
grown-are In th' heart oC Peavey Coun
~ (see map). ThLa t. a broad, wheat-rich 
land that auppUee the Peavey milia that 
specialize In the milling oC Semolina and 
Durum flour. 

Durum Is an Important product. oC 
Peavey, along with a multitude oC other 
enterprl8B8 related to the IfOwin., .tor-

a,e, tratulportatlon{ merchandlai"1J ~ 
proceaain, oC ceres. rralrw. Pe.' Y ~. 
hlahly efficlent operator In thll ,. mptu 
bualneaa beeaule Ita operatl" ,, ' .rb streamlined and coordlnaied to 1.1. nt 
degree. 

Durum milia operated by Pep \ IlY '1 
located at Su~rlor, W1aconaln, (i ran 
Forks, North Dakota and BulTatl', ~e~ 
York. Pel'lvey Flour MUla process

l 
W 1!t 

received from 700 ara1n elevetors ()~ t 
in the areas productn. the fineat W !I 
In the world. Peavey hu total mllhnl 

PEAVEY COMPANY 
Flour Mills 

'~i linlalld tommodit, IuIUI" oUm; . Y"mllLll,; 
~ .~I\ IIId mil plull;. Flour Silts ollictl and .,fr· 
- ; r!J ~nlrJ _1"lIar, IItd Ind ,,,,k. IltIliUII; 0 
... IIf"'QI a' Puny Company and Naliona' eliin Co. Ltd, 

~~ DUftUM PRODUCTS 



Th. Outlook for Cann.d Meat 
The Corporal. Planning Dtput_nt 

of American Can Co. laYS this about ...... 
Fann income derived from the sple or 

meal animal. I, a major aouree of in
come to lumen. The proportion of 
farm reeeipti accounted for by meat 
anlmall hal averaged around 31" 
throughout the 60', Dnd early 60' •• 
However, Itartlng with 190ti, farm mar
keUnl' of meat animala-elpecially 
caUle - aecelerated In response to 
sharply upward trends in penon.1 In
come and the concurrent Increase In the 
demand for red meaia. 

Approximately 379& of aU farm in
come in 1989 was derived from meat 
animals with the naUon's tannen re. 
celvln. an e.timated ,17,600,000,000 
from IUch marketlna:a. While this repre
sent, 8 record 149' increase over IH8, 
nearly 12~ of the ,aln was a!tribed to 
eharply hlaher livestock prices. Stronl 
conlumer demand for red meals cou
pled with U,ht lupplle. were the prin
cipal f.cton re.ponslble for the dra
m.tlc price hike In 1969. For example, 
ho, prices were up 23~ . 

Me.t Is a major item In the bud,et 
of the Amerlc. n conlumer, .ccountln, 
for about 25~ of every d"Uar .pent fo r 
food. Poultry purchalel are equivalent 
to 4% 01 the tot.l food bl11, elll 3%, 
and fllh and leafood 2%. 

.CoDed Bpt.guttl L .. cIa 

Paero by a ....... !f!-aver.ge ,rowth of 
canned Ipa,hettl ~Ieat · lteml between 
1969 .nd 1915, c.r.ne:t processed meat 
producta al a whole .\fe expected to 
,row at an aVera,e rate 01 3.1 per cent 
a year throu,h 1975, IIccordln, to a 
study just publllhed by the Corporate 
Plannln, Department 0'. American Can 
Company. 

The new dudy, entitled "The Out
look for Canned Meat and other Pmc
csaed Meat Producla 1975:' eltimate. 
that canned Ipa,helti meat producla 
wlU grow at .n avera,e annual rate of 
6.6 per cent, or from 2!i9-mUllon lbl. to 
380-mllllon, belween 1969 and 19715. 
Furthermore, thll product wl1l account 
for 12 per cent of the total canned meat 
volume In 19115, up Irom 10 per cent in 
1969. 

811w. and ChW 

Canned meat dewl are expected to 
amount to 250-mUlion lbl. In 19'15 while 
growln, at a rate of 4.1 per cent a ye.r. 
Canned chili con came Ihould Increa.., 
approximately 3.3 per cent a year to 
290-mUlion lb •. , canned beef huh 2.8 
per cent to 105-m1lJion lbl. and canned 
hom 2.7 per cent to 420-mUllon Ibl. 
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In the non-canned meat area, the 
.tudy .how. IIUllie producla Incre .. -
In, 4.6 per cent a year, Illced bacon 
rI.lng 3.1 per cent per year, and other 
. liero producla ,rowin, an averale of 
a,lf per cent annualy. 

Promotion PoalbWII .. 

Americ.n'l meat forecalt Impliel that 
the canned meat Indultry wltl maintain 
Its recent iii per cent Ihare of the total 
meat bUllneu at the retail level. How· 
ever, It adds that It the Induatry setl a 
loal of 8 per cent of market share for 
19111i, and Is succeuful In acce:leratin, 
Ita ,rowth IUfflclently to realize thtl 
goal throulh new product Innovationa 
.nd elrective .dverllllnz, promoUon 
and merch.ndllln" the one percentale 
point increue In market ah.re would 
h.ve the elrect of .ddln, $350 to ~I)O. 
million to the canned meat market .t 
the retail level In 1975. 

Th. Potato Situation 
The National Commodity Research 

& St.tI.tlca) Service h.. thll to aay 
about the potato IUu.tlon: 
• Fall production II eJtlm.ted at an 

aU-time hl'h of 251,600,000 cwtJ. 
venul 238,500,000 cwtl. In 19611 and 
220,800,000 In 1968. 

• Slocks of potatoes In .torale al of 
Dec. 1 were at record levell of 113,-
060,000 cwta. venul 162,IIiOO,ooo In 
1969 and 152,800,000 In 1968. 

• Movement of pot.toe. lor the month 
of December ran below year "":0 
Jevel .. Lara:e Idaho proceuon w .. te 
shut down for a week to ten daya 
due to lack of buslneaa. 

• Can.da hal a record crop and 2,000,-
000 cwt. more In Itora,e th.n a year 
a,o. 

• Europe hal Jarle crop. So there will 
be no export bu.lneu to Canada or 
to Europe. 

• Froun french fry holdlnll In cold 
.torale are al record level .. The Dec. 
1 report revealed that there was 
510,000,000 poundJ In Itora,e versul 
388,000,000 In 1969 and 359,000,000 In 
1968. 

• Table atock consumption of polatoe. 
Is down and it II predicted that f.nn
en will dump pol.toea In Marth .nd 
Aprl1 thereby depreuin, calh mar
kell. 

Tuna Hit for Lent 
Mac.ronl producta. cheese, aalmon, 

sardines and ell' will be ,Iven lre.ter 
emph.si. In Lenten promotions by 
lOme retallen who are avoldin, tuna In 
light of the mercury lCar(l accord.!n, to 
Superm.rket New •• 

Wh.at Plantlnllncreo •• ? 
Fannen planted 2 to 5'to more nefti 

of winter wheat lalt fan than th~y did 
the year before, lome expertl Ja)" 

That IIn't much 01 an Increa~c. bul 
It'l enou,h to break a pattern of ittad. 
Jly shrlnkln, acreagel In the past thrtt 
yean. Most oblerven expect the ex. 
panllonary trend will .ccelente ~h.rp. 
ly next April: Iprlnl wheat pl ll ntlnlS 
could Jump 211% or more. 

II thele forecaltl tum out to be cor. 
reet and If the we.ther is favorable. 
farmers could harve.' two to four mil. 
lion more acre. of wheat thll year. The 
crop could total 1.4 bl1lion bUlhel .. ap. 
proachln, the record U7 bllnon bush
ell harvel ted In 1968. 

AllobDeUa ElbalDat.t. 

The new f.nn pro&ram eliminates 
allotments, but thtl was not certain lui 
fall. Many winter wheat fannetl ulu.l· 
Iy overplant their allotment. as In.ur
ance alalnlt crop failure In lome fields. 
In pa.t yean the extra acrea,e had 10 
be plowed up, fed to caUJe or oth\·rwlse 
kept olr the markeL Thll year the 
added acre'le can be harveJled, pro
vided the fannen act .. Ide Ipedrltd 
amounts or land production. 

Sprlnl wheat larmen are not ham· 
pered by uncertainty about the fi rm 
pro,ram. More~ver, Iprlnl wheat II In 
Ihort lupply and commandl a premium 
price. ThUI, obaerven lay, \hI! .Iage Is 
set for fence-post to fence-pOll ' plant· 
Jnl. 

Ch.rlel Hebon of the North Dakota 
State Wheat Commlulon uy. he ex· 
pects at le.st one mUlion more acres to 
be planted next year, and possibly ' WO 

mUlIon more. Sprln, wheat f,('edlnl 
covered 10.8 mlllion acre. In 1910, Stan
ley Moore, secretary-treasurer ,.( the 
North Dakota Fannen Union, pr"dlcU 
planUnla eould Increase 20 to 25 0:-; and 
Iprlnl wheat production could (' ,uble 
if weather la IDOd. ----
Gen .... 1 Mill. PI.d,. 

General MUtt, Inc., nationallY ' ;1 noUl 
mulU-product food company, ha, an' 
nounced It will contribute .. muc'h IS 
,25,000 to the American Auodation or 
Cereal Chemllta' (AACC) Development 
Program. which 1 •• ttemptin, to fallC! 
a total of $3150,000 to finance expnnslon 
of the orranlzaUon'a .ervlcel and con
struction of • headquarten buildln, . 

The announcement came in the lorm 
of • Jetter of Intent from Dr. Frank C. 
HUdebrand, vlce prelldent of the Min' 
ne.poll.a-based Indwtry leader, which 
stated in part, " ..• the objectivel of the 
AACC Development Program merlt our 

. IUPPOrt.',' , , 

IN ANY MACARONI 

<J!i _II 1 
TO INSURE THE QUALITY 

~RO'DUCT~ ALWAYS SPECIFY 

WHETHER YOU'RE MANUFACTURING LONG GOODS 

§t ~~~~5" OR SHORT ~ (f (f', EGG 

NOODLES a IJ OR OTHER SPECIALTY SHAPES, 

~YOU'LL FIND<4t _II liS ~:~~:~YS UNIFORM 

IN COLOR AND GRANULATION. HiHH\!H BECAUSE OF 
::: :::::: :::: 

OUR UNIQUE AFFILIATIONS IN THE DURUM WHEAT 

GROWING AREA)~~ltWE CAN SUPPLY I THE 

FINEST DURUM ~(WHEAT PR~~UCTS AVAILABLE. 

AND WE SHIP EVERY ORDER/IIAT THE TIME ."./.:' 

'"AMlER' 
PROMISED. BE SURE ... SPECIFY ... -

aM •• " MILLI NG DIVISION 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 
Mill. ot R •• h City, Minn. - Gene .. 1 Ollie .. : St. Pa.I, Minn. 55101 

Telephone: (612) 646·9433 
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Gen ... 1 Mills ,...,._ 
(Contlnued from pile 14) 

The letter went on to ny thai In 
order to encourale Individual contribu. 
tlon., the General Mill, 11ft would be 
In part a "malchlnl 11ft" dependent 
upon the amount. contrlbuted by Indi
vidual company members of the -'ACe. 

Tcmu of the letter caU for a mini
mum 11ft of '10,000 plul matchln. 
fund. of two dollart tor every one dol
lar liven by a General Mill. employee 
tor a maximum total contribution of 
f2~,OOO, 

In addition to construction of • new 
headquarters bulldln.. the lUeeeuful 
outcome of the AACC Development 
Prolram wUl ,now the oflanlzaUon to 
Inrrease the number of It. member
indu.try aervlCi!' includln.: 

1. Expansion, modernization and im
provement of Ita communication. 1)" _ 
tern. 

2. EIItabU,hment of • computerfud 
library of educational material .. 

3. Field aulltanee In prolram plan
nlnl for local chaplen. 

4. Study eouraes for lab technicians. 
5. Special orlenlaUon courses for 

scienUsti new to cereal Industry. 

Gen ... 1 Mill. Iopo" 
Oeneral Mills announced that earn

Inls for the flnt half of flac.l 1870-71 
showed a leven per cent Increase over 
the comparable period foe the previous 
year. 

Chalnnan Jame. P. McFarland re
ported record net eamlnls of '24,178,-
000, oc '1.12 pee common and eommon 
equivalent .hare, for the 26-week pe
riod ended Novembec 29, 1970. Thl. 
compares with ,22,652,000, or '1.05 per 
share, restated for the fll'lt half of l .. t 
year. 

Sales for the fint hall reached ,561,-
145,000, a lain of over eliM per cent 
from ,513.685,000 a yeor alo. 

Tn .... 

Commentinl on trends of the aeeond 
quarter, McFarland noted that slow re
tail sales In the pre--Thanksllvlnl pe_ 
riod were renected by a falIIn. 011 of 
reorden for craU, ,arne and toy Item. 
In November. Furthennore, he noted 
,tocery store sales as reported bby the 
Dep!lrtmenl of Commerce also .lowed 
In ,rowth rale from last year, already 
allectlnr sales of .ome eonvenlence 
products. He said the tolal ready-to-eat 
cere.1 market wu oft .omewhat al a 
result of publicity liven to nutrition 
questlonl. The elfect on BI, G cereals 
was mixed, with TOTAL and Kaboom 
up and CheeriQJ and Wheatle. oj! from 
a year a,o. 
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AI a relUlt of the November .Iow
down, McFarland reported aeeond 
quarter .. Ie. were $301,741,000, or 
about leven per cent above last year's 
'283.448.000. ----
1M Gain. 

William O. Phillip., 1M board chair
man and president, hal reported can
.olldated net earnln,s for the nine
month period endlnl Nov. 30. 1970 up 
9% on sales Increase. up 159(,. 

Mr. Phillip. alnlled out leveral areu 
a. contrlbuUn, to the eompany'. over
aU perfonnanct. One wu I eontlnulnl 
stron, prefonnlnct In U. S. fonnull 
feed and InternaUonal operaUonJ. 

"Bakery nUx and durum product vol
ume hu Increased from a year a,o. We 
allo benefited from. an exctllent quar
ter for Kin, Foods' portion-controlled 
meat product •• • ains In th~ dry cereal 
market by Kretlchmer Wheat Oenn 
and the perfonnance of consumer prod
uctl in Canada, especially pickle .... Mr. 
PhlUlp ••• id. 

On the ne,aUve side, he noted e'l 
price. were down compared to last 
year's hllh but thlt was expected. 
Lower matlln. were experienced on 
both U.S. and Canadian nour ,·rjJume. 

ADM Appolnhn.nt 
Art'her Daniels Midland Co. h .. 

~lected Roy L. Erickson, s~cretary and 
.enecal counsel, II a vice president of 
the company, He Joined ADM In .1948 
and hal served In a varlety of mBml,er
ial pOJition. In tho financial and le,al ....... 

S."I(8 Cento .. 
At Poultry and 
Etlg Mlltln. 

SIx Service Centen will be a ne ..... 
feature at the In.titute of American 
Poultry Indu.tri~s' 42nd Fact Findln, 
Conference In Kan.a. City, Mo., Feb. 
11-13. 

Howard H. Richey, chalnnan o( the 
Institute board of dlrecton, Jay. 1M 
Service Cenien will cover an!31 in 
which the IRlUtute Is active all Ihrou,h 
the year. 

The centen and tho.e who will be In 
char,e are: 

Eariron.meldal Control CtDJor-Dt. 
Harold Buyens, Swift Dairy and Iloul· 
try Co., who I. chalnnan of the Insll· 
tute', recentl) appointed Envjcor men· 
tal Control Committee. 

R .... reh CeIl1.r-A. Barde Ji .lIen, 
Armour and Company, director ' r the 
In.tltute Re.earch Council. 

Bat." C.nter-Roy Greber, C r,tJl, 
Inc., chalnnan of the Institute's S.jtely 
CommUtte with Jeannine .\yd.·lolle 
and Joan Moore. nune. from RII I,ton
Purina'. plantl at Berlin. Md. am! W.· 
tervllle. Me. 

Nark.llag C,""er _ C. Wt'ndel 
Muench, director of promotions tor the 
International Trado Development 
Board and conlUltant to the In51ilute 
on markctln" and Edward W. Priebe. 
Ell CORlUIUn, Service. 

Traffic C.Aler-Wendell Tuohy, In
stitute ltaffJe mana,er. 

Ouallty Coa.trol C.al.r-Margaret 
Huston, Inltltute aelenUfic director. 

Harold M. WUtlam., InsUtule pre.l. 
dent, !"'lInts gut that with b'ullnelJl be-

comIn£ nore and more complex, Ilper
alin, r: ma,en are relyin, on special-
1JU In lese different lIeld,. 

"W.I' .' company executives tell us 
\beJ're .aklnl a 'team' approach." WII· 
)1amI S.JY" ''They are bringing their 
own 1111 elaUsts to Kan. as City-to get 
thI mo,t out of Fact Finding." 

Currrnt concern about environmental 
coatrol and what it Involve. Is expected 
\0 brblu many proceuon and .rowers 
lO"tllk with Dr. Buyenl and other 
mem'oC!t. of the Environmental Control 
CommIUee, 

A ~mmary of replies the In.tltute 
nC.Iftd In a .urvey of Indu.try people 
bldltales that problem. cau.in. great
e.t'feoncern In environmental control 
arI. Slud.e from dlspo181 units, clean
up WIIte .. r~-nyln' feathers, surface 
1111"':01 on ran,es, blood. and hou.e 
Ultlr, 

IndtllUy executives are also concern
ed with the Impact of the occupational 

health and safety legislation. Th('y 
want to know how to set up a safety 
program and how to make employees 
safety-conscious. They wont to know 
what help a nune can be and how to 
work with their Insurance carriers to 
reduce both rates and claim •. 

Gene Shephard, Institute programs 
dlredor, soys Industry people are In
vited to .end in questions they have In 
any of the .Ix areBS. They may also 
make specific appointments with peo
ple In charge of any of the service cen
ten. 

Egg Mix Purcho ••• 
The U. S. Department of Agriculture 

has resumed purchasing egg mix for 
distribution to needy families . Pur
chales will be made with funds au
thorbed under section 32 of Public Law 
74-320. Most of the HI.6 million pound, 
of eli mix which the government pur
cha.ed In 1969 has been' distributed. 

SCHNEIDER BROTHERS 
DELIVERS THE EGGS 

Bid. arc asked for cite mix packed 12 
ounce, in No. 2Yl cans or a ounces In 
plastic laminated foil pouchcs. The mix 
hi a high protein dried (ood product 
con.I.Unl of 51 % whole egg solids. 30% 
nonfat milk .olids, 15% eorn 011, and 
1% salt. Whole eli used In the mix 
must be processed In plants operating 
under the voluntary eli products In
spection program of U.S.O.A.'s Con
sumer & Marketing Service. 

Food T.chnologi.h M •• t 
The 31st Annual Meeting and Exposi

tion of the Institute of Food Technolo
,isl. will be held on May 23-27, at the 
Americana Hotel In New York City. 
The pro.ram Is bult around the theme, 
"New York-New Ideas." 

Host for the meetln. Is the New York 
Section of 1FT which has named E. E. 
All, Jr., CPC International , as the 
Cha\nnan of the Oeneral Arrancements 

(Continued on page 20) 



Unloading, aforage. 
frana'er, and rebottlng 

BUHLER 
aulolne\lie 

Con.lnuou. op.ratlon ••• 24 hour. a day 
Here Brc modern production methods allhcir best .•. truly autoll/llIl" 
and comlllilous production lines that r.perule 24 hours a day. An~ 
at the same lime, they also provide :1UIOmalic siorilge for long Jl:Oodi 
so you can do all packaginS ~uring the daytime shift. 

From the truck or car which delh'crs the raw material to discharg: 
orlhe finished product, each step is carried out by modern equipmrnl 
designed to produce the best possihle product in the mosl economical 
possible manner. 

Whether you manUrllClure long or short goods, you will be pkasc~ 
to discover the savings which LI modern, automatic ull.B l!IILlR 
production line elln ofTer you. 

prodllclion lines 
fl.xlbl ..... o ... your a"auable tlaor apaoe 
T)'pic:!1 DUlllER bulk handling and both long nnd short goods 
production lines ure shown on these pages. In actuul practice, how· 
(m, the bulk handling system is engineered to lil your existing 
fJcilil ies and the Press, Spreader, Pre-dryer, Finishing Dryer. Auto· 
matic Storage, and Cutter need not be installed end-to·end. Thus, if 
)our present 1100r space in your present building does not lend 
iudf 10 such a plan, it's possible to arrange the various units 
sidc·by·side or on different floors. 

Your neurest BUHLER representative cun gil'e you villuable help in 
INudng production costs through plant lllodernizlIlion. Call him or 
",ilcThe Buhler Corporation, Minneapolis. Minnesota 55426, 10110),. 

10,000 pounds per hour 

pounds per hour 

AUTOMATIO aTO"AO_ UNIT AUTOMATIC 
Gun_" 
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Food Technologllfl MH_ 
(Continued lrom pa,e 17) 

Committee. Pro,ram ChaIrman II Dr. 
William J. Hoover, Kansas State Uni
versity, Manhattan, Kansas, and the 
Exhibitors Advisory Committee Chair
man Is H. B. Ro,en, Nestle Co., White 
Plains, N.Y. 

Advance pro,ram. and realstration 
Ianni wll1 be available on request dur
In, March. Exhibitors brochurel are 
available on requeat ri,ht now. Over 
8!llJl, of the Exposition space Is already 
committed. 

Requelll for exhibitors brochurel 
and advance programs should be ad
dreued to D. E. Weber, Director of 
Convention Services. 

Pocko,ln, Show 
The completely re-built McCormick 

Place, Chlcalo, will be the lite of the 
American Mana,ement AIIoclation'. 
National Packa,lnl hposltion and III 
accompanyln, conference in 1971. 

De.troyed by one at the most dll
•• trou. fire. In the nation'. hlstory, 
McCormick Place has been completely 
rebuilt and now .tandl u the moat 
modern eXiioaition hall In the world. 

The Ihow will be open from May 3 
throulh 8 with the conference endlnl 
one day earlier. One of the major con
veniences made poulble by the reopen
In, of McCormick Place will be the use 
of a Ilnlle hall for both exposition and 
conlerence. 

Virtually every lacillty to make a 
visitor's trip productive has been Incor
porated. Vilitor requirement.. were 
studied by modem research methodl. 
SpeclaUst. In UlhUn~, acoultlcs, cli
mate and traffic control were consulted. 
ReatauranlJ, capable of feeding 25,000 
personl daily, ran,e In type from snack 
bars to those featuring haute cuisine. 

40th y.., 

The year 1971 markl the 40th .ta,ln, 
of these companion event.. 

Many exhibit. wUl concentrate on 
coat cuttlnl technlquel to offset upward 
spiraling production cost. while others 
will offer new marketing approachel to 
Itlmulate laliing lalel. 

Advance rellstratlon cards for the 
Ihow may be obtained from Clapp & 
Pollak, Inc., 245 Park Ave., New York, 
N.Y. 10017. Infonnatlon about the con
ference 11 available from the American 
Mana,ement Assn., IS5 W. 50 St, New 
York, N.Y. 10020. 

Srlrnrt II a ItafTh lor mranln, In w/uJr 
II JO{n, on In rhr naruml "'or/d. In lilt 
histor1 01 tilt un{vuH, {II H,/nn/n" and III 
pDJJI61t 'utun. 

-Vktor Wcwkopf 

PMMI EXPO 
Dot .. Announced 

Packallnl Machinery Manufactureu 
Inltltute hal announced that the 9th 
PMMI show to be held In Atlantic City, 
November 111-18, will have 200,000 
Iquare feet of exhibits featuring pack
allnl machinery, packaglnl-reiated 
converting machinery and packaging 
materials. 

The concurrent prolram will feature 
presentation. by ellht national packag
Ing-related alsoclatlons and profession
al .ocletlel. 

Robert A. Potdevln, pre.ldent, Pot
devin Machine Company, Teterboro, 
New Jersey, hat been elected prealdent 
of the PMMI for 1971. He lucceed. 
Arthur J. Olsen, FMC Corporation. 

John S. McClintock, vice prelldent 
and general mana,er, G. T. SehJeldahl 
Company, Ea.t ProVidence, Rhode I.
land, wa. elected first vice prelldent of 
the auoclaUon, and A. E. Motch, exccu
tlve vice pre.lden\' R. A. Jane. &: Com
pany, Cincinnati, Ohio, wal elected lec
and vice prealdent . 

Committee Appolntmentl 
President Vincent F. La ROIB hal an

nounced appointments to committecs 
In the National Macaroni Manufactur
ers Association for the new year. The 
Executive Committee II composed of 
the prelldent, the three vIce president.: 
Vincent DeDomenlco, Frank D. Allen, 
and Nichola. A. Roui, and the lecre
tary-trealurer Robert M. Green. 

The National Macaroni InaUtute 
Committee, concerned with Industry 
product promotion, wl1l have Immedi
ate pa.t-prelldent Peter J. Viviano a. 
honorary chairman. Asilltlng him w1ll 
be Albert Ravarino, Robert L Cowen, 
Sr., C. Frederick MueUer. Emanuele 
ROMonl, Jr., Uoyd E. Skinner, Fred 
Spadafora, Loull S. Valnino. 

81...w.b 

Standard. and Research Committee 
reviewl and interpret. recommenda
tion. affectln, the Standardl of Identity 
for macaroni and noodle product. and 
other pollclel of the Food &: Dru, Ad
mlniatraUon. It conllder. relearch proj
ect. for macaroni-noodle productl Dnd 
their raw material., reportln, to the 
Board of Directors. Paul Vennylen I. 
chainnan. Members are Roger DIP8It8, 
Loul. Conllllo, L. R. Thurston, Jr., AJ
bert S. Welu, Lawrence D. WIWam .. 
and Jame. J. WJruton. 

DurwD R,1aitoa.J 

The Durum RelatiON Committee 
work. in lIallon wllh such lJ'Oupa: u 
the Durum Indultry Advllory Commit-

tee, U.S. Durum Growers AsIOC tlon. 
Wheat Commillion.. and the ';rop 
Quality Council. Lloyd E. Skin ~ r la 
chairman. Members at the comr. litH: 
Vincent DeDomenlco, Joseph La rlou, 
~tuart Seiler, Walter F. VllIaumc. Robo 
ert H. WillIams. 

PuhUc Moln 
The Publle Affalrl Committee, chatr. 

ed by Nichola. A. RosIl, keep. up witb 
what 1a loin, on in Walh1nlton with 
the aId of Infonnatlon from the U. S. 
Chamber of Commerce. Counselor Hu
old Halfpenny I and other loun:ea, Tbt 
luccellfui Wa.hlngton meetln, In the 
fall has attracted a load tum·out of 
macaroni manufacturers and their 
resentatlve. In Wuhln,ton the 
two years. Committee membe ... In
clude: Le.ter R. Thurston, Jr., Marto 
Plauolla, SaverIo Arena, 
Viviano, Jerome L. TuJaau!, 
Pascale, Pukey DeDomenico, 
Wllliam, and Will Dade. 

'hoI8c 
The Traffle Committee hu co-chair

men: Martin E. Couahlln, Director of 
Trafflc for Thoma. J. Lipton, Ine., and 
Guy R. Heckman, Traffic Manager for 
Hershey Foods Corporation. They did 
yeomen service In preparin, material 
for the National Chu.lncation Board of 
the American Truckln, Auoclallon to 
maintain frelaht claulncaUons on dry { 
macaroni and noodle products, Thet 
have blued a caU for other mUf lifOnl 
company traffic manalers to aul.st 
them on trafflc maller. of concl'rn to 
the Indultry. 

ConnnHoft 811 .. 
The Convention Silel Coml 

which make. recommendation. : I 

Board of Directors, hal been nlln ·d 
Vincent DeDomenlco a. ch.lon;! 
alated by Walter F. Villaume an 
Dade. 

A.olloble from In.entory 
Fait "from .tock" delivery, eos 

In,l, plul the .ame hl'h perlon 
llandardl as cu.tomUed equll I 

These are the main beneftt. aVIl 
from a new Une of b',ain, 
manufactured by Trlan,le Paek,s" 
chlnery Company, Chlcaao. 

The new equipment .wu In.rodu,-"'~ 
by TrIangle at the teeD 
chlnery Manufacturers Inltllute 
Oct. 19-21. in Detroit. • 

TheM Mile-tube bailers uae 
film or cellophane and ean 
lUaranleed bauln, opeed 
per minute, dependin. on 
Scale. or volumetric fllliAJI~~",:,,,,ii!~ 
wll1 be optional with the b\l1lr. 

(Continued on PA!" 14)\' 
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Handling Competing Items 
H~'r flU ('(Jnl nlt'n'$ 6, rUJidrnt WatJon 

RORtlZ at lilt' emn"," mttl/flR 0/ lilt' N a
tlllnat Food Oroitrs Au(}{'ia,ion: 

WE have Jent out a new pamphlet 
colled ''The Professional Ap

proach to HandUna: Competing Items," 
This was mailed to NFBA member. and 
abo had widespread circulation among 
the principals of thl, nation. You have 
received the brochure. 10 I will not 
comment on iI. content. nor repeat the 
.latements that were made in thl. im
portant document. 

However, J would like to comment on 
how serious thl, I, tor the food broker, 
.nd 8.aln repeat that the lreat maJor
Ity of thete problema were not caUaN 
by the broken themselves. They were 
eluRd by the contJnuoul new product 
development, II well .1 the aceelerated 
merler movement amonl our princi
pal,. 

Naturally, we alk all principals to be 
tolerant and to live the broker Involved 
an opportunity to prove he can mer~ 
chandlM both Unea aucceufully, There 
have been Ume .. of COUrR, when one 
of the !)rlncipatl haa r,ot alreed to this 
and a mandate haa been luued for the 
broker to redln one Une or the other, 
Thla II the problem I would like to dla~ 
cuu with you, 

In the pall. many NFBA members 
have made MriOua mlatakea when they 
received IUch a mandate, Invariably 
the decidon WIJ made to keep the ac~ 
count paylnl the moat money at the 
time. Thil Ja understandable when you 
consider the prollt squeeze that facea 
you. But you Ihould take the lonler 
view. See how much money "involved 
In the lonl run. AJ an example, one 
a«Ount may be payln, .20,000 llMual~ 
Iy and another ,10,000. Invariably you 
kept the ,20,000 account. Shortly there~ 
after another conflict developed and 
the '20,000 account forced you to &lve 
up another-maybe a '12,000 to ,111,000 
principal. In other word.. the broker 
100t far more than he would have, had 
he deslaned the lareer account to bedn 
with. You can no lonaer conalder the 
money Involved In jUlt the one case, 
You mUlt alk the quelUon: can I really 
Uve with thla man' U he 11 the type 
that takel an unreal onable attitude on 
competin, Iteml and other problema, 
the looner you re.lln hil account the 
better orr you will be. 

Coaglomeral" 

Thll year we heard. of another prob
lem on competln, Uenu. ]f It iI'Owa. Jt 
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could mean real trouble not only for 
the broken but to many of the fine 
princlpall we represenl These are oc~ 
culonalindancel, but they are of IUch 
serioul nature thot I muJl menUon it 
here. I am referrlnl to the problem 
where one dlvilion of a conelomerate 
UYI that their broken cannot repreM'nt 
any dlvilion of another conllomerat.l If 
the two have any IInel competinl. It 
haa been reported that luch demand hu 
been made even thouah the broker in. 
volved doel not handle II compeUnl 
item. At one load principal .. Id, "This 
lurely la an extreme deflnltlon of a 
conmcl" 

In my opinion, a principal makinl 
luch a demand could be In reltralnt or 
trade. If th1l happens, Fl'C or poaaibly 
the Justice Department mJ,hI want to 
take a aeriOUJ look at lUeh practlce .. If 
you are appra.ched on thla problem, 
you Ihould polot out to the .. lei man. 
aler the dan,er hll company would 
race with IUch a policy. You would be 
dolnl him a ,reat service by aikin, him 
to cheek thla carerully with hll own 
.enerat counsel. He Ihould allo be sure 
that hll corporate board or directon 
undentandl the consequence of what 
he la dolnl. I am lure the 1I1el manaler 
would not want to be the cauae for 10V~ 
emment acUon alalnlt his company, 
Such development&, · In my opinion, 
could cause lbe lovernment to move 
a.alnlt all merlen more vilorouaiy 
than in the pill 

Oln., Up A_ 

SpeakJnl of Ilvln, up aecounta, I 
would like to alk you what ),ou are 
dolnl about the princlpou who eome 
to you and A)' you no 10P,er will han. 

dIe the salel to a certain customer in 
your area. From now on thll tu"tomu 
wlll be handled throulh anot her or. 
lanization which may be a buyln. 
IfOUp or a ao-called tood broker 1~ 
cated hundredl of mllel away from the 
market. Thll II hard to take When YOII 
have apent yean bulldlnl up your prin. 
clpal'IUne with that particular CV lt l ' " 

er. The rlnt queltlon you Ihould 01/ 1. 1.1 

why II thla decilion belna made? Why 
Ihould any cUltomer wont to deny him. 
self the valuable servlcel or the local 
food broker-unleu he II ,etling lome 
kind or kIckback or partlclpalin, In 
lome pouIbly lJIe.at Icheme. 

Do you admIt to your relular trade 
you have alreed to thla scheme Ihil 
may be puttlna them at a price clli· 
advantale with their local compelllor? 
How can you honestly look a customer 
In the face when you have alrtro to 
let a competitor aecure hll merchandise 
at a price advantaae? Thll could be It 
a price leu the re,ular brokerale or 
leu part or the brokenle, or monlu 
paid In Io-called promotional allow· 
ance .. 

May I alao remind you or the lei.1 
danaen you race II wal broulht out In 
the FI'C cale 81alnlt Henry Broch " 
Company which, aa you know, Is a food 
broker In Chlcalo, AJ you recoil. Ihis 
case Will taken to the Supreme Court 
where they upheld the FTC action. this 
CIse Will not alalnlt _ princlpnl, nol 
aaalnit _ buyer, but a.linJt ;J food 
broker, where it wal charlC<! he ngmd 
to accept leu than the re,ular broker
a,e for one particular account. THJ waJ 
done to enable the .. lIer to , h·p. thIJ 
one buyer a cheaper pri~ . WhY 
ahouldn't the ITC file chralel ;.,::ahut 
a food broker when he becoPl" s In· 
valved, or a party to, thue me •• 1 
Ichemea' 

CoolIlquH .. 

The COlt squeeu amonl your cu~lom' 
en la 10 lreat, they cannot wlthstl nd 
any delree of price dlaerimlnations. 
You ahould realize the tar reachill ' ef
fect before you a,fee to becomini I 
party to any or these I('hemes. You 
mUlt allo think of the le,alallnlflcanct. 

Otten broken say it they refUle I\Ich 
a propOial and reailn the .ceount, they 
would ION th.I.a principal and lOme 
other broker would accept the line. If 1 
rell,ned an account tor that rellOn, 1 
would Immediately teU every cu.torner 
In my area why I the account 
-that I didn't party to 
what could be dlacrtrn!· 
natory not uk 

lim te buy the me~handise when I 
PIt reason to believe that hla compel!· 
tor rna ) be lettlr!1 a better deal. 

Also, I think you broken Ihould 10 
after lome of the bUllneu you hove 
bem nli"in,. As you know. aome of 
,our C\l5tomers who operated buying 
oftkes for the purchase of private ;,bell 
have found them unprofitable and h:we 
been d~lna them. Some or thll buyh.:t 
bu been Iwitched to lo-called food bra
hra, which meanl of course, that the 
prlnclpolla paying the cost for thll buy. 
1111 activity rather than the cUltomer. 

What are you doing In your local arca 
to sell theae CUltomers on your lerv· 
1m? Are you pointing out the valuable 
Ales Ind merchandlllni servlcel you 
tlA rtnder locally which are not pro~ 
rided by the la-called broker who II 
bllJM1reda or mUel away' There II a 
Jlut potential In this area If you will 
&0 after thla bUllneu. 

Print. Label 
IlfflnUy I talk~ to a bl, customer 

who had just made arranlementa with 
I certain Jroup to handle aU or hll pri
nte label purch.lln,. I alked him why 
did he make auch arranlementa' He 
aid It would not have happened had 
the local brokers approached him In ad· 
mice of Ihla deal to outline what 'they 
ttIIlld do In thll area of private label 
salK. Be lure your cuatomen are kept 
ronslanUy aware or the valuable lerv· 
Itt. you tan perlonn on private labell. 

Certainly any type of wholeliller hal 
• ,teal advantale when he cooperatel 
full, with the local broker. The record 
11 plain on thll throughout the nation. 
Tb~ whole .. le dlltrlbuton who have 
workel! closely with local lood brokers 
haVI! ~hown the lreatelt progreu. It II 
only mtural for the food broker to want 
to help those wholelalen who cooper· 
lte " 'Jlh him. Thll Ja more Important 
tod.y ,'Ith the etreetlveneu of broken' 
Itttil '~ r,anlutlonl and In acme _feUI 

the d" ~elopment of end-uaer men ror 
the in!tituUonal field . I tNly belleve 
that £'Jme wholesalers are penalldnl 
Ihenu- Ivel by tylnlln with lome or the 
buYin,! schemel. And, you are neglect· 
In, )' \Iur relponllbl1lty If you don't 
point thll out to them. 

FII. Growlag 
'We ;,re proudl of coune, that the food 

broker contlnuel to be the raltest·lrow
Ina legment In the rood Indullry. As 
brokers conUnue to upgrade their oper· 
aUona, more and more food proceu ors 
.w Iwltch to brokers when they real· 
be that a .. Ianed salea orlanlutlon 
~ot match the perfonnance of to
~ I modem food broker. Without 
lfIItstlon, today we have the top food 

people In the nation In the 
~" bn'.kei,",; prof.won. 

Alonl with our ,rowth. we do have 
probleml, Thai ia why our National 
Chairman mentioned that our enUre 
Management Conference will be de
voted to '·the broker's cost squeeze." 
How can we continue to perform the 
multitude of more and more servites 
demanded and pay for them with the 
brokerage ralel that have been In effect 
10 many years? 

Prlnclpall Ihould take a serioul look 
at the cost of thele extra services they 
are demanding. They should ask do 
they actually contribute to increased 
lalel and are they worth the plrce. We 
are grateful that some principall have 
realized thll problem. A number of 
them have made adjultments during 
the palt year. We hope the trend will 
continue. 

With the proper cooperation of your 
princlpall and with your continuoul ef· 
forti at upgrading your own operations, 
your marketinl effeetlveness can reach 
new hellhtl. In this way, you can be 
sure that more and more of the food 
I8les of thla notion will be handled 
through food brokers. 

Brok ... $tre •• 
Management'. Role 

' 'The role or management In our In
dUl try II a perpetually demanding one 
and a reallltic responsibility, Food 
broker. accept this re.ponslblllty with 
confidence. There II no belter way to 
aaaure for ouraelves a continued key 
role In food and grocery distribution for 
the future." So stated G. Cllnon Pearce, 
.~atlonal Chairman of the Notional 
Food Brokers Association. 

Mr. Pearce announced that the Asso
ciation now had on the preis its latest 
management old for Itl memben. Thll 
ta the "Food Broker Management Infor· 
matlon System," prepared for NFBA by 
the accounting and management firm of 
Emit & Ernst. ''This Is a tremendoul 
breakthrough for food brokers In eltab
Ulhlnl a .tronger opecatlnl procedure 
Includlnl accounting contmels and 
management objectlvel. This work cov~ 
era a variety of lubj'i!cts Dnd Ihould be
come one of the valuable reference 
lourcel ror food broken." (Prepared 
lolely for the usc of NFBA membera, 
the book will be priced at $25.) 

He called on the nation'. manufac· 
turers to maintain the trult and mutual 
respect that has been eltabUshed 
throueh the years. "We hope that the 
newer people who have Joined our 
prlnclpall' oraanlzatlonl will quIckly 
develop thll same close workinl rela· 
tlonlhlp that their colleagues hove en· 
Joyed for 10 many yean," 

RlalnlJ COlli 

Commenting on the cost squeeze fac
Inl food brokers, he reiterated that ade
quate compensation Is the best Invest
ment a manufactu rer can make, "I also 
want to t ongratulate tholle manufac· 
tUrers who have responded by Increas· 
Ing their compensation to the food 
broker. t have been Informed that many 
different principals have recognized the 
problem and have adjusted brokerage 
ratel. Undouhtedly, many others are 
studying their schedules and are seri
ously considering proper adjustments 
that can be made. We urge all manu
facture rs to look Into this situation. 
Don't walt until the broker finds your 
line unprofitable. The lime to oct Is 
before that happensl" 

Because of the food brokers t oncern 
over the problem of rising costs, the 
1971 NFBA Mld·Year Manogement 
Conference Is being developed on the 
theme of 'How Can We Deal with the 
Problem of the Grocery Cost Squeeze,' 
he reported. "In addition to the Mon· 
agement Con ference, NFBA will pro
vide for food brokers a balanced pro· 
lrom or lemlnars and workshops In 
1971. These are designed to keep you 
and your organization abreast of the 
newesl techniques and finest methods 
deviled to ser:ve your principals, cus· 
tomers and consumerl ." 

Broker'l POIIIlon 

With the Convention exploring im
portant challengel and opportunities, 
Mr. Pearce outlined the food brokers' 
position. "Our position Is one of out
Itandlng lalel service for the manufac
turen we represent. Manufacturer. use 
food broken because they know they 
can be a more complete, more economi
cal. and more effeetive lales ~etvlce 
than any other meth'Jd of brlnglnl 
food products to the consumer. Our n!

!lponslblUty to the Industry we serve 
and 10 the ultimate customer Is to do 
the best possible l ol es Job, Including 
the necessary rollowthroUllh. The cus
tomer we l ell to must be able to depend 
on our completing the sales service pro
vided In behalf of our principals. 

"Food brokers must continue to be 
ethical In their entire philosophy of 
doing bUllnell. Our relponslblllty as 
food brokers Is to perform our essential 
solei function as honel Uy, as Intelll· 
gently, and 01 effectively os possible. In 
Itl performance, we must continue to 
main lain our Integrity as Independent 
bUllnelsmen, devoted to lervlce to our 
principala and to the indultry, keeping 
In mind that in the final analysis we 
must all work together for the benefit 
of the consumer." 
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YOU GET lOt] f SO MUCH 
MORE WITH 

Challen 

LASAGNA? 
Use a Demaco Continu
ous Line with our La
sagna Stripper and get 
the benefits of automat
ic production with virtu
ally no scrap or break
age. 

--""'-......... __ ~ ....... ,...... .1' ~_ 
,. 

EMACO with 
problem. 

For addltlotlall"formatloll, speclflcatiolls ami qllotations, cOlltact 

DE FRANCISCI MACHINE CORPORATION 
~6·45 Metropoliton Ave., Brooklyn, N.Y. 11237, U.S.A . • Coble: DEMACUMAC • Phone: 212·386-9880 

W"t,," Rep.: HOSKINS CO. P.O. Box 112, Libertyville, Illinois, U.S.A. • Phone: 312·362-1031 



School Lunch Regulation. 
Final revillon. and amendment! to 

Federal regulations iovernlng the op
eration of the National School Lunch 
Program have been announced by AI
.istant Secretary of Agriculture Rich
ard E. Lyna. 

Thele relulations Implement Public 
Law Dl-2~8. which broadened and im
proved the National School Lunch and 
Child Nutrition Acta. 

PubUc HMrlngs 

For the tlrllt time In the history of 
the NaUonal School Lunch Act of 1946, 
Ululation. were ISlued In proposed 
(orm on July 1~, with an lnvJtaUon to 
any Intereated party to IUbmit com· 
ment. , IUllelUon., or objections by 
AUl\Jlt 8. ''We were pleased with the 
reapon.&," Aulstant Secretary Lyn. 
aald. Over 100 Individual. and or,anl
utlons .ubmltted communication •. 
"We be1leve the final felulatlonl repre-
lent a substantlal Improvement over 
the proposed reeutaUons because of the 
.uggeatlons and comments ~Ived," 
Mr. Lyne added. 

Under the final reaulations, local 
• chool authorltle. continue to have 
their prevlou. oblleation to serve free 
and reduced price lunches to children 
Ihey determine to be unable to pay the 
ful price of the lunch. Such official. 
now will have to Include the criteria 
Ihey will use In making such deter
mination. In .tandard. of ella1blllty 
which mull be approved by the State 
educational a,encY and be pUblicly an
nounced In the community. 

crU.rt. 

These standards of ellaiblUty mu.t 
take Inlo a«ount three mandatory cri· 
terla-famlly Income, family slu. and 
the number of children In the family 
attending .chool or pre--IChool day-care 
centers. Additionally, on and after Jan· 
uary I, 1971, any school children from 
a family whose annual Income I. at or 
Ie.. than the "Income poverty eulde-
line." prea' rlbed by the Secretary of 
Agriculture mUll be served a tree or 
reduced price lunch. 

The Income poverty guldelinel for 
thu 197('1·71 s:hool'year were announced 
by USDA on Augull 4. For a family of 
4 members, the Income poverty gulde
lint,. iJ $3,720 a year In Income. (The 
luldellnes for other slz.e tamllles are In 
USDA pres. release 2347, Issu~ Auau.t 
4. 1970.) 

The new reaulaUona. published In 
the Federal Reelsler on Friday, Sep. 
tember f, spell out how loeal . chool 
official. shall publicly announce their 
slandards of ell,lbJlh!' for a free or for 
a ftduced price lunch. Information 
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mull be sent 10 pan!nt.. by letter or 
notlu, al the IChool year bellns and 
the same Information must be made 
available to Informatlona. media In the 
community. The letter or noUce to par· 
ents mUlt be accompanied by a form 
which famlllel can usc to make applica
tion for free or reduced price lunches 
for their children. 

The flnll reeulltlonl provide that a 
achool mUlt offer free or reduced price 
lunchel to children from fam1llel whOle 
application Indicate. that the family 
meet the announced .landard. of elal· 
bl1lty. When Ichool omclab wish to 
challen,e the continued elglblllty of a 
child they mUlt do so under a hearing 
protedure which ,Ives a famny ad· 
vance notice of the Information that 
Indicate. UI chl1dren may no lon,er 
meet the srhool'. ell,lblUty .Iandard •. 
However, the child will continue to let 
free lunches while the chlnenle II un
der conlideratlon. 

P.rfOftDUce Iludatcla 

For the first Ume, II required by 
P.L. Gt.248, the re,ulaUona: eltabllth 
urtaln performance .tendard. for 
Ichoolt which receive only federally 
donated eommodltle. for their non. 
profit lunch proeram.. Called "com
modity only school." In the reeu)atlons, 
these Khool. mUlt accept the ItIme ob. 
lI,atlon. with fe.pecl to the service of 
free or reduced price lunche. to needy 
children a. schoob thnt I'ea!lve Federal 
ca.h auil ianee for thelr lunch pro
aram •. 

Asslltant Secretary Lyna pointed 
out. however, that P.L. GI-2f8 does pro. 
vide certain exemption. for private 
nonprofit IChool. In the National 
School Lunch Prolram if thell! ad'Ioolt' 
lunch proenm •• re dlrectly admlnl •• 
tered by the Department of A,rlcul. 
ture. 

Amon, other m.Jor chanae. Jpelled 
out In the final reeulatlon. are the re
vised rule. for the expenditure of lpe
clal caah assillance funch-those au. 
thortud by SecUon II of the National 
School Lunch Act. Prior to the pauale 
of P.L. 91·248 these fund. could only be 
used to assl.t .choot. that met ceFtaln 
.Iandardl of need. Now these Section 11 
fund. ean be uled to allist In the serv
ice of free anti reduced price lunche. 
to needy children In an)' partlclpatln, 
IChool, balt'd upon the .chool'. need 
for .uch .pecial uilitance. 

So,e Soyln, 
From evuy blush that kindle. In thy 

cheek. , Ten thousand little loves and 
,races Iprint to revel In the f'OIQ,_ 

N&cholaa Rowe. 

How ..... Your Sola Controls' 
Sale. manalers: how are yaur salts 

controlt? 
Effective and productive need url l n. 

!zaUon a. much a. any thin,. They mUSI 
know how to plan and utlllz.e Urne 10 
full advant'le. Above all, they must be 
disciplined. Thel" virtue. are aflen 
made, not born. 

A salelman's respon.lblUty should 
. Include proper eommunicatloni on his 
contact., time, COlt and follow.up. Min. 
alement must enforce accountobllily. 
Ineffective lale.men are a ble problem 
In loue. in renewal bUllness, 10lt opo 
portunltle. for new bUllne .. and wasted 
dollars In territory coverllt, advert1J. 
Inl. promotion, cuslomer relatian., etc. 

Take a look at your prolnm. Here 
are lOme elements to consider: 

I. 8a1ft Coa!nII Clwt 
Dc you have yaur own chart far J'to 

vlewlne .. le. conlaclt made on alt by 
accounts? Do your talesmen and reprt
sentative. have theln? Are these J'to 

viewed periodically? Such chart. . re 
vital to ,DOd territorial manalemen!. 
They contain name. ot accounts, sellln. 
day. per year and eanllctt made . 
2. ColI R ...... 

'.1'he mOlt .uccessful companies re
quire reports on every completed Inter· 
view (not weekly .ummarles). Report 
mould be conciae and Informath'c and 
ihould detail .. te. prolress. 
3. Call IWIUDUy IbNb 

This .ummary can be uaed fll r .n 
overall weekly view of .. Ie. CUIIU1C'" 

It work. well In conJunctJon wl~h the 
.ale. control chart. It doe. Dol rI'plsce 
call reporL 
4. IiliwruIH 

lrud.rtence an weekly, monthly, (lUll
terly and annuallUneraries help! ales
men do a better Job of plannllll and 
lives mana&:ement an Important con· 
trol device. Far too many compan!! 1 are 
not on top of .. lei men'. territol , .• 1 or 
contact plannln • . 5._R_ 

Thl. report .bould aeeompan) CIU 
reportt. call lummlry .heet and itiner· 
ary for better control of COIUy expcnte 
dollars. 

Eat letter 
"How to Eat Better for Less Mune)''' 

by lourmel Jame. Beard and wine ell· 
pert Sam Aaron I. recommended by 
Buaine.. Week maeuine, I ''Beard It 
ereat in bit commenli on kitchen . luI 
from meait to Puta. and Aaron d earlY 
explalnt .uth thlna. u vlnta,e )'ears. 
price. and how to deal with a wine 
merdtanL" Slmon " Sebulter, $US. 

ASEECD 

Tho only Aulom.lle 01111 Slor
. , . Sy.lom wllh finHn .nd 
"rsl.out for lb. Ilor." of 
non.hee-flowlna mat.rl at. 
luck II Inlck foodl. cookllll, 
hOUln foodl . nd/or olher 
Ueml prono to bridle. 

A unique 1)' ll em for tho 
Ilmultlnlloul dlllribullon Inti 
delivery of non·free·nowln, 
productl from Ilorllll 10 mul· 
Ilple Plckllllni polnll.on do· 
m.nd by Iho UIO of I modu· 
lar vlbr. lor concopt. 
Polillvo dollvory on dllm. nd. 
No II.tv.llon pOlilblo. No rll' 
clrculallon which c.UIOI 
produci dlland.llon. Flied 
Iny numb!!f of packaalna 
m.chlnu It dlli ll roni nln 
Ilmultl noousl)'. 

Any Unll cl n bo oxtonded to 
IlIrvice addlllon.l polnl •. No rll ' 
lum runl. Complct, 11111 clllln
Ina. Write lor nu/llllln CAW-I' 

IIL.CTAIC PAN.L. AND CDNTRDLS 
Wrlto lor your nonto. 1 roprosontn!lvo. 

................... ~~ . ............. ~ .... ~ ... :t:: ley 10 practical .utomsUon 
daJo conlrol., .onlf device. 
II r!u 1:~Jlbl. 
Plted 

I 

=="_, ) _~---t-:t~I!(.t:n:: . ...................... . . .. ,.- .. _- .- --.-- -- -- --... ' . ...... , ~w.~ _________________ _ 
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Meetings-
(Continued (rom page 5) 

Visil. are planned to macaroni planta 
and equipment manufacturers In north
ern Italy arranged by Pavan and Bral· 
hontl. The finale will be a visit to the 
IPACK· IMA Show held In the Milan 
Fairground •. 

Curing Ulcen-
(Continued from page 8) 

ac h of Iran"-he thumped it to prove 
the point and ,urgitated vlolently
"but It I, thank. to no doctors. They 
with only to put you to the knlte, to 
cut and probe and pry. But I laid no. 
No pry!n. and probln. into me, my 
friend.; ] have a beller way. They ask 
me what It Is, buillaulh. I am not one 
to be tricked into lelUns lucb thin,. to 
pl}'lnl doctors. But you are no doctor 
and I will tell you . Paata I. the seaet. 
Nathln. but palta. I ate nothln. but 
palta tor .he month, and I am cured. 
I am no prylna: Italian, but I tell you 
pasta I, good far the Itamach. Maca
rani, fettuclne, talllateUe, Ipaghetti, 
they are all the l ame; all are pllta and 
all aood for the Itomach." 

U'I not so novel. 

Conl'olne, Dllposal to .e 
Dilcul"cI In Italy 

The Rotary Club of Salo, on the 
Brelda Iide of Lake Garda, under the 
Ipedal patronage of th! 184th District 
of the Rotary International, and with 
thO! patranale and tet'hniral-It'lentitic 
help af the European Packing Federa
tion of London, of the Italian Packina 
Institute at Padua, Dnd of IPACK-IMA 
(International Exhibition at packlna 
and packaging and Indultrial food
proceulna machinery), hal announced 
and oraanlled an International con
ate'l , to take place at Gardone Riviera, 
from the 22nd to 24th. May 1971, on the 
theme: "A problem of the seventlel : 
the diJpolal at uled throwaway con
talnen, to prevent the Increaling de
filement at man'l natural envlron-
menl." 

MHlln Mar 
The apeaken at the congrell, which 

hal been arranaed in the context of the 
technical'ldenmlc events planned for 
the seventh edition of Ipock.lma, to be 
held In Milan tram the 24th to 30th, 
May 1971, will be qualilled European, 
Amerltan and Asian technldans and 
experts, whose addreue. wiU be 'OJP
plemented with .Udea and filma, to 
provide the lI.tene ... present with a 
serle. of . 0lutloM to the themet put 
forward. In particular, In Une wJ\h the 
aencral pattern laid down for the orien-

28 

taUon of the work of the cangre ... a 
dose · .Iudy will be made, after the 
problem at the centre of the conlreu 
hal been defined, of the followlnl as_ 
pects which, for rellon. of clarity, have 
been .pltt up Into tour Iroups: 

I. Throwaway contalnen In Europe 
and the United State.; the canUnuou. 
arowth in the dlmen.lon. of the phe
nomenon arislna from uled throwaway 
contalnen; the problem of container 
(lack. from a quantity standpoint with 
relard to the future: the viewpoint. of 
the u.erc af container pack. In fllialion 
to the problem under examination; the 
apinlon. of the authorities concerned 
and of the lenera) public on thl. mat
ter. 

2. The development of new tech. 
nlque. and method. to cope with and 
.olve .. tld.ctorUy the problem of dia
pDSaI of Ihe aceumulaUon of refuse 
caused by throwaway contalnen; tech
nical problem. linked to And .temmlna 
from the UMt al paper .. nd cardboard 
packJ; metal container rdule; plastlc 
container p.ck retute: the role af llau 
cont.lnen In the disposal of .0Ud 
refute; the prevenUve function of con
tainer pack de.I,nen, In arder to ab
taln a closer delfee of co-aperation In 
the .olvln, of this problem. 

3. Man'. natural environment find 
the pre'linl need to avoid every pos
.Ible fonn of defilement and pollution 
reault1nl from throwaway contalnen; 
the dl.posal at .olld refuse and the role 
of the Indultrie. enaaled In manufac
turinl different type. of packs and can. 
talnen; the need for action at all levels 
to en.ure • uU,'.ttory prevention and 
defence policy; Itep. that the public 
authorlUe. can and must take In this 
field; keeplnl the public Inlonned. 

of. The future of thl. problem; deve)· 
oplnl and extendlna possible .olulionl 
for the recycllnl ar deltructian of 
refule; refuse IncJnel1lUon problem.; 
re.eareh, needs. and aim. to be achiev
ed within the next few years; public 
and private orlanlzation. far a .. tI.· 
factory .. ,olutlon of the problem. 

Rnearch 
Yau have to have the bra.hneu to 

create; you have to have the toulhneu 
to experiment; you hive to run the rilk 
at fanure: you have to be hone.t enoulh 
to learn fram what happens; you have 
to be brave enouah to .tart over; you 
have to be wllIlna to be Jud,ed on what 
you contribute . . • thia b ~leareh. 

-Raymond M. Hainer 

,n" ANNUAL MUTING 
N-"'.M.A.-JUN' 11-17 no.._.c. ........... 

'. 

Creamett. Poetry 
Yankee Doodle went to town, 

A-ridlnl on hi. ponYi 
HI. brow W81 clouded with a frown

He was out at macaronll 

For Yankee, and hll darllnl wHe, 
And an the little Doodles, 

Loved macaroni next to Ufe
And how they went for noodles! 

He reached the town hi. pace he Ii tlyed; 
Spoke he, "1'11 .hap an hour, 

Before I'll take the Ituff that'l mode 
From ordinal')' fiaur." 

At lalt, a busy .tare he Ipled 
Who.e window bore a .Ign

"Good Newsl" It read-"Yau'li rind 
Inside 

The entire CreameUe Unel" 

Here'. Yankee Doodle back from 10wn. 
But now he lead. the pony

That ,turdy hea.t I. loaded dow r 
With Mo~. :1'. MacaronI. 

And Yankee, a. he .klp. alona. 
Roan out • lu.ty baUad, 

About the Joy. of noodle .DUp, 
And macaroni .. lad. 

Back home, ''Oh, Joy'" the lood .Io·I{e 
.ald, 

"Why, Yankee,-that'. just Ira : 11" 
The label on each packa,e read

"Creamelle." and "Mother'." I" ,lOd. 

Now, friends, here', where my -101')' 

end., 
Be happy, like the Doodlel-

Next Ume yau buy, just apecify 
"Creameltel" and "Mother'." noudlcs. 

Great Inv.-tment 
Advant1n~, Improvln, and UP,radlnl 

the skUb, the k.Jlowlt(iie, the talcntl 
and abllltiu of all our people at .11 
levels will continue to repreKnt one of 
our moat important InvntmentJ In the 
future.-H. Eo Johnson 

-----------------, 
JACOBS·WINSTON 

LABORATORIES, Inc. 
EST. 1920 

Con.mlling und Analyticl" ChernlslS, speduliz/IIR III 
all muliers invulvinR Ihe e.rtlnrinalloll, pwdllcticl/I 
and labeling 0/ Macaroni, Noodle alltl Egg PrOt/llcls. 

l-Vita ... h.. and Mlnerall Enrlthment AliaYI. 

I-E,. Salld. a.d Cola. Sca.e I. E". and 
N .... Ies. 

J-Sell'lallno and FJour Analy,'" 

~icro-onaIYII. for eltrantoUI moHer, 

S-Sa.ltory Plo., Su"e, •• 

~'e"'c'del Anolyall. 
7-loderialogitol Tcth for SolmoneUo, ett. 

James J. Winston. Director 
156 Chambers Street 

i'!·"w York. N.Y. 10007 

EUROPEAN TRIP 

21 days In Switzerland and Northern Italy
May 10·31. 

Macaroni School in Zurich conducted by Buhler 
Brothers. • 

Visit Venice and the Pavon plant at Galilera 
Veneto. 

Weekend in Florence, then travel north to Bo
logna, Cento, Parma and see Bralbontl Instal
lations and works at Fava and Zomboni. 

IPACK·1MA Show in Milan brings together a 
great collection of macaroni equipment and 
manufacturers. 

lost call for this educational opportunity of 0 

life-time. 
Write .. 

NATIONAL MACARONI 
MANliff.-::TURERS ASSOCIATION 

P.O. C •• 336. Palatine. III. 60067 
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Work InJuri .. RI .. 
The tabulation below from the Hand

book of Labor Stati.tle., JIHI9 .how. 
that the Injury frequency rate In the 
macaroni Industry II rlaln,. The rate I. 
the aVera,e number of dlllbUn, work 
InJurle. for each million employee
houtl worked. 

Y ... 
m8 
1959 
1980 
1981 
I9ilZ 
1963 
19i14 
19i15 
19i17 

F .......... 
19.0 
18.2 
18.2 
20.1 
1904 
22.3 
29.0 
28.3 
35.7 

T.n Command .... nh 
For Safety 
From the Am~'lcan Management As
soclallon. 

Althoulh these ten Commandment. 
have been around. lon, time they are 
.tlll worth uIIR, II luidellne. for a 
Rood IItety pro,ram. They can alia 
aerve .. an excellent baab for ,tartlne 
8 latety pro,f'm or to .trenathen an 
exl.Un, one. However used, hopefull1 
they will be at vatue In putUn. that 
extra effort Into the urety Bellville •. 

1. You are a lupervJsor and thus. In a 
aenle, have two lamWe •. Care for 
your people at work as you would 
care tor your people at home. Be 
lure each member ot your .tatt un
derstand. and accepll their person
al re.ponaibl1lty tor .. tety. 

2. Know the rule. ot .. fety that apply 
to the work you IUperviJe. Never 
let It be .. Id that one ot your em
ployee. was Injured beC.UN you 
were not aware ot the precaution. 
required on the Job. 

3. Anticipate the riJlu that may rile 
trom change. In equipment or 
methods. Make use at the expert 
advice that I. available to help you 
guard a.alnlt .uch new hazardt. 

• . EncOUrDle your employees to db
CUI. with you the hazardJ ot thelr 
work. No Job .hould Proceed where 
a question at .atety remain. un
an. wered. When you are receptive 
to the Ideas or your employees, 100 
tap a .ouree of firsthand knowled,e 
that will help you prevent needleu 
loss and .utterin •. 

5. Instruel the statt to work sately, u 
you would sulde and cOUllleI your 
tamlly at home wIth pehlltenee 
and paUence. 

6. Follow up your In.lructlont can
.I.tently. See to It that t.he Itaff 
make use of the aatelU·U'd. pro-
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vlded for them. It necenary, en
torce IItety rules by dlJC:ipllnary 
actton. Do not fan the company, 
which hu IInellonN theM rule .. or 
the Itatt who need them. 

7. Set a goad example. Demonltrate 
lafety In your own work hablll and 
penonal conduct. Do not appear al 
a hypocrite In the eye. at othen. 

8. Inve.tlgate and analyze every accl. 
dent-however .light-that befan. 
any .tatt member. Where minor In
Juriel '0 unheeded, crippling acel
dent. may later . trlke. 

D. Cooperate tul1y with thOle In the 
organlutlon who are act1vel¥ con
cemed with employee .. tety. TheIr 
dedicated purpose Is to keep every
one able and on the Job and to cut 
down the beavy penonat tol1 of 
aceldenta. 

10. Remember: Not only doel attldent 
prevention reduce human lufterin. 
and lou; trom the practlcal potnt. 
II 11 no more than .cod bualneu. 
Safety, theretore, 11 one at Jour 
prime obll,atlont-to your com
pany and your tellowmen. 

10. Cor Sa..., ChICk 
Due to the frequency at accidents 

involvtn, dlvtder doors In railroad box 
carl, Campbell Soup Company e.tab
ll.htd. tn.pedlon procedure. to be tal
lowed In order to prevent recumnce at 
tbJa type of Iccldent. The f01l0wln, 
proeedurel were Jet forth : 

1. Coordinate with the Tnnaporta_ 
Uon Department a llandard procedure 
of Inlpectlon by the railroad at the 
divIder doors prior to the Clr', tomln, 
Into the planL 

2. QuaUtled company inspectors 
Jbould be appointed at each warehouJe 
to carry out In.peeUon ot cars prior to 
Joadlnl or unloldln,. Intpeetlon pro
cedure. Ire Ibted u tollow.: 

Empty Can 
A. The Inlpector should cautloully 

open the slde door ot the car and, ullnl 
a .tronl light, in.peet tor poulble door 
failure or any doorl which are in 100M 
condlUon. 

B. It the doorl appear to be locked 
In POlltion after visual Inspection, the 
Inlpector, u.lng a ladder, Ihould climb 
up and vlalbly Inspet:t the balta holdln, 
the door to the han,er track. 

C. It the bolta appelr to be In order, 
the pin. .hould be unlocked by the 
,enter handle. and the car turned over 
to the loadln, crew. 

D, !f the balta appear deledlve or 
mlu1nt, chain or heaVJ .teet cable 
Ihould be aeeured between the Inner 
frame at the door and around the ''I'' 
belm rail on which the door rldeL 

Aller the door 1a aecured, Ihe pill 
.hould be unlocked and the door plattd 
a.alntt the .Ide or the ear lind lilt 
railroad notltled. 

LoadocI Con 

A. Cars havln, a door load .hould 
be worked down to a level of opproll. 
mately three feet. The Inspector .hould 
then, .tandins on top at the csse. mab 
a vllUal and manual Inlpectlon of the 
door hansen tor mining or loose bolls. 

B. If IUch bolll are loose or millin,. 
JeeUre a piece of chain or heavy t.blt 
between the frame of the door llId 
around the "[" beam I'IU. 

C. For cars with no center toad. lhe 
In.pector should vilUally In.peel lhe 
doorl u.lne hi. Jadder and Ii&ht a. prt
vloUily delCribed. II the IRlpectlon f!o 

veah mluln, null or boU.. the door 
should 1,lln be aecured by melllJ or 
chain or cable. 

D. If, upon openln, the dar, It Is 
evident that the dlvtder doora 1ft 

'Prun, or tilted, the inspector Ihould 
arra.n,e for a fork 11ft loaded willi 
pallell to bear 1llln.t the door while 
the Inspector, ullng his ladder, vilullI, 
and manually Inlpula the hangera Ind, 
If neceuary, JeCure. the door with 
chlln or cable. Only after the door Is 
JeCured Ihould It be unlocked and 
moved out at pOlItlon. 

These procedure. hive been arrived 
at after much diJeuulon with Ihe nil· 
road, the Insurance company. and 
Campbell Soup Company. 

W ..... N.w Work.,. 
Will Cont. From 

A Jabor tOrTe Increue ot 15 million 
workers (to 100 mUllan) by I [;110 will 
come 81 a re.ult of 41 mJlllon "nterin, 
the labor market and 26 mlllit , I lra\" 
In • . Youn. workerl lakin. tho r flnt 
Job will lceount tor 34 million of 1M 
Increase; anolher 6 mUUon ' .-ill be 
women, and the remalnln, I nlilion 
Immigrants. 

Proc!udl,1ty and Pay 
"We must re.tore the halam'l! thai 

h .. been lost between wales anJ plV' 
ducUvlty. We mUlt receive II I!! fair 
day'. work tor whleh we pay the ,aIr 
day'. wa.e. For upon thl. balante rests 
our naUonal abUlty to cope with InItI· 
Uon, to re.olve the crills of ccu\."
Jamel M. Roche, chairman, General 
Motorl Corporation. 

. N'J'h. beglnnin, of a IIvtna. aCCOWlI 
Ia often a ttla1t in I man'. moral dH
tiny, I revolution deatined to mike 
over hll whole Ille." 

-A11Iod W. AlWood 

And the National 
Macaroni Institute 
offers: 

Market Research 

Promotional Materials 

Recipe Folders 

Educational Materials 

Nutritional Information 

Sign. 
Hete-

Are You Using 
the tools of 
yeur' trade? 

Services of the National Macaroni 
Manufacturers Association will help you 
perform more effectively. 

Weekly News Bulletin 

Commodity Information 

Technical Bulletins 

Legal Opinions 

Industry Representation 

Committee Work 

Notional Conventions 

Regional Meetings 

Technical Seminars 

Summaries of Surveys 

Informutlon Central 

Join today ... odd to industry intelligence. 

We wont to apply for membership 

Your nomc __________________________________ _ 

Compony ______________________________ __ 

Addres '--____________________________ _ 

Clty· ____ __ _ Zlp ___ _ _ 

Send to NMMA. Box 336, Palatine, Illinois 60067 
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Fo. Trode lIelation. 
Linwood F. Brown, dirt-dot of trade 

relation. for General Food, Corp., hal 
been appointed chairman of the Gro
eery Manufacturers ot America Trade 
Relation, Directors Committee. Brown 
will serve a two-year term. He l'epiacel 
John D. Scott of the H. J. Heinz Co. 

Brown bring. 35 years of grocery 
product. marketln. to thill POll, an of 
them with General Food.. He wa. 
named director of trade relations tal' 
OF in October 1982 belna: at that time 
the Welt Central Rellon manaler tor 
the company', Jell·O DIvision. 

GMA EIee" Fou. 
New DI_to .. 

Four new mcmhen have been elected 
to the Board of nJrectOfi of the Grocery 
Manufacture,. of America, Inc't the 
Wa.hlna:ton-based trade uaoel.Uon 
which represent. 167 major American 
groeery manufacturers. 

The four new board members are 
Gordon EIUs. President and Chief Exec. 
utlve Oflh:er, Fairmont FoodJ Co .• Oma. 
ha, Neb., whose tenn expires In Novem. 
ber 1971; Arthur E. Larkin Jr., Presl. 
dent and Chief Operatin, Officer, Gen
eral FoodJ Corp., White Plalna, N.Y., 
whose tenn expires In November 1873; 
James W. McKee Jr., President and 
Chief Administrative Officer, CPC In
ternaUonal Inc., En,lewood Cliffs, N.J., 
whose tenn expires In November 1973; 
and Ben H. Well" President, The 
Seven-Up Co., St. Loui .. Mo., whose 
tenn also expire. In November 1973. 

The election of the new board mem
ben brinal the tolal number of GMA 
dlrecton to 37. 

Lloyd Skinner lIe .. 1ectM 
Lloyd E. Skinner, President of Skin

ner Macaroni Company, Omaha, Ne
braska, has been re-elected to a three
year tl!nn on the Board of Directors of 
the Grocery ManUfacturers of America. 
Mr. Skinner hu Jerved on the GMA 
Board of Dlrecton .Ince 1964. He I. al.o 
a memt..er of the Southwelt Mcrchan
dlaln, Committee of the GMA. 

Mr. SlUnner abo serve. on the Hoird 
of Directors of the NaUonal Small Bu.l
nell Auoclation and the National Mac
aroni Manufacturen Association. 

Skinn •• Macaroni OHicial. 
After twenty·one yean .. prealdent, 

Lloyd E. Sldnner has been named chair
man of the Skinner Macaroni Company. 

H. Geddes Stanway hal been named. 
to .ucceed Mr. Skinner .. prealdenl 
SuC'C'eedin, Mr. Stanw.y a. executive 
vice-president I. WUllam A. Henry, 
who had been vlce'presldent, market. 
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In, and aulttant to the pre.ident. 
C. Mickey Skinner has been elected 

vlce·pre.ldent, plant operation and as a 
director. 

Gen.rol Mil .. Appointment. 
E. Robert Kinney, who hal served a. 

ExecuUve Vice Prealdent re.ponalble 
for General MUls' consumer food opera
tion .. wu elected Executive Vice Pre"
dent and Chief Financial Omcer by the 
company'. Board. of Dlrectora. 

H. Brew.ter Atwater, Jr., Vice Presi
dent, Consumer Food. Group, Will pro
moted to Executive Vice Prnldent, BI
.umln, I1!sponsibWty for The Gorton 
Corporation, a sub.idiary producln. 
scafood products, Advertislnl and Mar
keUn, Service., Trade Polley and Cu.
tamer Relatloftl and Purchue. u well 
.. the six dlvlsloftl which comprise the 
Consumer Foods Group. 

n.o... .... CoaJroI 

In announcln, the elecUoRl, Jame. P. 
McFarland, Chainnan and Chief Execu
tive OLlker at General MUIJ, said Kin
ney'. new pNh Ion rt.fieclt the "tmpor. 
lance of finance and control In the pur
suit of our obJeetvle •. General Mills: to
day," he said, "11 a billion-dollar com
pany with ,rowin, AieL In an ora.nl
uUon of thill Ilze In a f.,toChan,ln, 
world, virtually every major decl.lon 
Involve. oanclal and control con.lder •• 
tiona. While exerclaln. overalJ, coordl
natln, I1!sponslblUty for activltlel ut 
the Vke Prealdent-Ftnance .nd Treu
urer, Vice Prealdent and Controller, 
Vice President a.n-J 1111"l!Ctor of Taxu 
and Vice Pre.ldent and Dir::c1or of Cor. 
porala Growth, Mr. Kinney wlU work 
closely with the Chairman and Preal
dent In IUldlne General MlllJ' procreJl 
throuah the yean ahead." 

Kroft'. ProductIon VHP 
Luke Davll hal been appoint ed , 

Jor Vice Pre.ident of Production for 
Kraft Foods accordin, to an annOUn(t. 
ment by company President O. E. 
Swain. 

Reportln. to Davll wlll be the Dilfto 
tor of Production, with the rt!r.punliblll. 
tie. for cheese procurement lind .U 
cheese products; and the Dirt'Clor of 
Production, re.pon.lble for all other 
products; the Manaler of Technkll 
Productlon Control; and the Manllef 

f of Production Admlnl.tratlon. 

Creame_ Win"'. Campol." 
Two full-color ad. formed the main. 

stay of a winter push for CreamelleJ 
Elbow MacaronL 

In the December luue of Family Cir. 
cle ma,uine a fuJl'PI,e ad had. dou. 
ble headline: ''Some lJke It Hot-$ome 
LIke It Cold." Double pholos .nd 
reelpu were ,iven for Baked SpalhelH 
Supper and Icebox Macaroni Salad. 
Th~ ,Tanuary luue of Family Circle 

earned another four-color ad, thl. lime 
provin, the value of Creamettes ., I 
.Imple and qulck-to-make tide dbh. In 
seven minute.. AY. the ad, you cln 
serve "Creamette, Macaroni with Bill· 
ler," I aide dJJh everyone IJkeL 

TheJe two placements were IUppie
mented by Insertion. In other conlUmn 
ma,adne., .mall space ads In over 200 
new.papers, and network television. 

The Hi,h Caet of 
Govemment Gron" 

The director of a nelghhorhood 
heaUh center wrote an HEW omd.1 
that he rearetted havln, I ~que.ttd 
varlou. federal aranll for his center . 
The l'ealOn: Application cost. came to 
more than $50,000 because of \'Il rylnl 
procedures and ,uldeUnes used by the 
different aaencles administering thr 
,nnta. 

They loth Share the 110m. 
"NeUher the Admlnl.tratlon nor the 

Con,re.. ts doln, a sufficient Jub lof 
holdln, the Une on .pending). And 
neither 11 without substanUal rcspoN!· 
bllIty for our national budget (OU", 

and our national bud,et resullt."-Rrp. 
Georae Mahon (D.Tex.), (huirman. 
HOUN Appropriations Committee. 

A Youn,e. Population 
It you tense that there seems to br 

more )'ouna people around lod.y, 
you're rI,ht. In the put dec' de, the 
population 14 to U y,an old Jncreutti 
almost 12 million, to 38 million, and t/l! 
proportJon of total U.S. population r* 
trom 115 per cent to 18 per cent. 

·TuB MACA.ONI JOUL"" 

~I(NIT Unique New VMP-3 
Extruded Noodle Dough Sheet.r.1600 Pounds Per Hour 

ClmtI07I' Exuuded Noodle Oouab Sbcctcf VMp·) ,...."""""' •. .:.,...,,-"'''7'7.~..-,.-! -r-:- .... - .~ ~ - ...,.,....-

.. ' 

Clermonl Super Hlab Speed Noodle Cuuer, .T~ NA-4 worldnaln con· 
Junction whh the W.lI"·) rOt contlnuou. 1600 Ibs. per hour operadon,. 

FOR THE SUPERIOR IN NOODLE MACHINES 

IT'S ALL WAYS Ctrmont! 
Machine can be purcha.ed with attachment (or producing 
short cut macaronI. 

TAILOR-MADE FOR THE NOODLE TRADE 
Available with or without vacuum process 

Two lpeed motor .a'ordl ftlllbilhy lor J600 Ibl. or JOOO range - Ibl. pu hour or .ny two II1 .. r outPUll (In be I".nled. 

orge ..:nw for Ilow e""lIlon for belt., qUlllty. 

ngineered for Ilmplldty 01 opmLion. 

ugged CcnttTUc:tIon to wlth.tlnd hllv)' dUly, round·thl-cloci: Uille. 

hi 
control .. Automltic proportlonlnl of ... tlt with flout . ate ess Teml*fitute controt for •• tlt cumber. 

one pi..:. houtlnl' EISY to remon wew, ellY to c:llltM 
No .. paratlon betweln I~ew chamber Ind hlld. 

ewly .s.lped cU. atn' anoolh, dlky·6nhh, uniform ,bll\. 

endOMd in 1t"1 frame. Compec:t, n .. t d .. 11ft, 
M.tI .u .. nltary Bqulremlnu. 

DI.I.ion of Carli.l. Corporation 
280 Wallaoout Street 
BroakJyn, N,Y. 11206, U.S.A. 
Telephone (212) 387-7540 
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Available fro ... Invenlary
(Continued from pale 20) 

Accordln. to a Trlanlle ..,oke.man, 
the company recolnbed .ome time ala 
that all customen could not make Im
mediate full use of the capabillUes of 
the customized balllni equipment with 
Its special speed and convertibility op
tion •. In addition, the extra capablllUel 
of these machines required lonler man· 
ufacturinl and delivery IChedulel. 

Trianlle 11 now buildin. an Inven
tory of theae .Inlle-tube bl, machine. 
with the same attenUon to quality 
workmanlhlp that I. ah-en to aU III 
equipment. As a relult, the bagainl 
machine. c:m be In production at a 
eUltomer'. plant In al little al aix to 
ellht weeki. And Ilnee the unlll are 
manufactured In quantity and to uni
fonn .pecl8caUonl, the attendant COlt 
lavln,. are paned on to the buyer. 

With the addition of the In-. tO('k 
modell, the pack8f~lna lnduatry wW 
have .. wider choletl of equipment capa
blUUel, a. well at price and delivery 
tlmel, Trlanlle, of nnUR, will continue 
to olfer III cu.tomIz.~ baa machine. to 
cUltomen whose p.ckaa!nl appllct
tlon. are more demandlna. 

Haw You. Dalla. II Shrinking 
Hair of all Americana were born be

fore late It42. Since then the value of 
the dollar hat Ihrunk D8 cent .. 

Thl. hal taken only 28 yean. And it 
thl. rate continue" the 11142 dollar wut 
be worth only 18, In another 28 yean. 

The main reason for the decline In 
the dollarl value Iince 11142 haa been 
federal IPc:mdlnl-and particularly def. 
IcIt lpendlnl. 

If thll Inflation continuel and the 
dollar .hrlnkl at the aame rate for the 
next 28 yean, what 11 In .tore for the 
avenle worker? 

What will he have to ea~r pay_ 
In lB, doUan Just to equal the lame 
amount In tenn. of today'l 42, dollaR' 

• t7,200 in walel would have to be 
,18,800. 

• $3,000 car'll would coat $7,000. 
• $15,000 homea-48,OOO, 
• $4,000 eoUele tulUon-fe,400. 
• U75 televlaton Jell-almoat $840. 
• ,125 sulll of clothe ...... 2tO. • '2Ii pain of .hoeJ-$U. 
At thll lime rate of lnnatlon a fame 

ilY'1 weekly bud,et would have 10 rise a. follow.: 
• Food-from $38 to $8e. 
• Hou.lnl-trom $43 to ,100. 
~ Clothlnl and laundry-from '25 to 

,S8. 
• Transportation-from '17 to $40 • 
It Innatlon continued at the lame 

tate,· and the Federal Government lpent 
the money ne~ ... ry to provide no 
more servIcel than it providel today, In 
the next 28 yean: 

• Spendlnl would ri.Je from ,le5 bU
lion to f4,55 bUll on. 

• Debt would rise from $386 bunon 
to 'iDO billion. 

However, both . pendlnl anti the deft
cit have been lnere .. lna far more rap. 
Idly than the rate the dollar has been 
dec:lln1n,. It lpendlnl and debt lncrease 
the next 28 yean at the same rate they 
have tinea 184;2: 

• Federal .pendlnl will Jump to 
'''07 billion. 

• The debt will 10 up to almoat ,1.7 
trillion. 

Candidate. tor Conlren a.k for your 
• upport. 

, 
• 

lac 
In 

1998 

When they do, ask them It tht'y plan 
to keep the lovemment'l .pendlnl 
within Ita Income. Or do they plan 10 
conUnue deficit lpendln, and has len 
the day when our dollar could bt' wortb 
only 18'. ----
The Dange. In MaN Tans 

"Appro,..Imately 35 to 37 per (·.·nl of 
the total income at the UnHed Stalu ,Del to federal, ltat. and local lasts. 
I bell.,· Ie that amount II hllh ('J«)ulb. 
I bell.!" e that when a nation h.lies • 
lubltant.i:llly larler portion of II r..' n.· 
Uonal lncome than that for tUI' that 
nation losel It. charader a. a fn . pri· 
vate enterprise economy and bi umes 
primarily a .tate-controlled and u,lent· 
ed economy." P~aldent Rlchol" I M. 
Nixon. 

1971 will be the ,ear 
of .... canlume • 

, 

Headed for 
a new market? 

Then you know that packaging 100 has 10 be geared for 
market appeal as well as economical production. II will 
be if you call on Diamond Packag ing Products lor Tolal 
Capabifily. We help at every lurn. Work with you 10 plan a 
complete program. Design the packages. Produce them 
wilh top reproduction and machineabilily. Even counsel 
wilh you on the best filling and ctosing equlpmenl. Our 
Tolal Capabilily has worked successfully lor olhers. Call 
us for proof. There's a Diamond man eager to sleer you 
in Ihe right direction. 

DIoUIOIm ' .. CIe· .... PIIODUCTI DMSIOIIif 
DIAMONO NATIONAl. Ca.IIPOftATION 
-133 THAI) AIltMJE NEW 'l'ORK.N Y. OJ\7/1212le,1-11QJ 
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